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ORTHWESTERN Ole LEATHERS 


A 
LEATHERS... 
you can count on 


NORTHWEST MOUNTED 
KITCHENER «+ SNOBOOT « PAC 
R SOOTAN «© ELKO + TANAC 

TAMARAC . MACKINAC 
SMOOTH PAC . DEERSKIN 
Buyers of Northwestern Leathers never need to be 
told about their quality and dependable reputation. 
But a timely reminder to say that these fine tan- 
nages have been preferred for over 50 years is in 


order as you plan for the coming season. Remem- 
ber, they are the leathers you can count on. 


* 
NORTHWESTERN LEATHER COMPANY 
BOSTON I1, MASS. 
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is the Trade Mark of the light- 
weight cellular rubber Sole which 
has become, within an amazingly 
short period, the leading Sole 
Material in Germany and other 


European countries. 


the light 
Shoe Sole 
that pleases 


the customer 


Now — POROCREPE will be 
offered in the United States. 
American firms or Agents, there- 
fore, well established in the Shoe 


Industry, are wantod. 


Write to: 


VORWERK & SOHN 
Rubber and Textile Plant 


Wuppertal-Barmen 
Germany 











SALES ANEMIA LN JUVENILE SHOES 


The cash-in opportunity is great—but we need fresh approaches 


UVENILE shoe business—misses’ 
& and children’s, boys’, and youths’, 
and infants’—continues to fall far 
short of its sales potential. This 
branch of the industry continues to 
nestle in a complacent groove, self- 
hypnotizing itself in the belief that 
it is doing a wholesome job because 
more juvenile shoes are being sold to- 
day than ever before. 

Well, the sorry truth is that pro- 
ducers and distributors of juvenile 
shoes are selling fewer pairs than 
they should and could. Shoe business 
just hasn’t kept pace with the post- 
war baby boom. Chief cause for the 
complacency is that the producers 
are looking at only one side of the 
statistical picture. 

For example, in the 10-year period, 
1931-40, we produced an annual 
average of about 75,000,000 pairs of 
juvenile shoes. But in the six post- 
war years, 1946-51, we produced an 
average of 110,000,000 pairs yearly. 
Thus, today our output is approxi- 
mately 35,000,000 pairs higher than 
prewar. 


Take a Second Look 

On first glance, those are impres- 
sive figures. But let’s take a second 
look. Prewar (1931-40), the average 
annual per capita output of boys’ and 
youths’ shoes was 17,500,000 pairs. 
Today, despite a substantial increase 
in the population of this group. we 
are still producing the same annual 
average of 17,500,000 pairs. The 
prewar annual per capita consump- 
tion of boys’ and youths’ shoes was 
1.39 pairs. The post-war (1946-51) 
average annual per capita consump- 
tion has dropped to 1.21 pairs—a 
loss of one-fifth of a pair per capita. 
A serious sales anemia exists here. 

In the 10-year prewar period our 
annual output of infants’ 
amounted to an average of 20.5 mil- 
lion pairs. Today it runs an average 
of 37 million. This looks impressive 

until we examine per capita con- 
sumption. Before the war it averaged 
2.11 pairs for infants. Today it is 
2.44 pairs. This one-third of a pair 
increase is, of course. commendable. 
But relative to the potential it is not 
a creditable performance. 


shoes 
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I ana § Editorial 


Reprints available at nominal costs: 
Up to 100, 10¢ each; 200-500, 5c each: 
1000-3000, 2%c each; 5000 or over, 


l'%ec each 





The big gain in juvenile footwear 
has come with misses’ and children’s 
Prewar average annual out- 
put was 37.5 million pairs, but today 
is up to 56,000,000 pairs, a gain of 
18.5 million. Prewar per capita con- 
sumption in this branch was three 
pairs, but today is up to 4.62 pairs 
a rise of more than one and a half 
pairs. It is this branch that has been 
largely responsible for the gains in 
juvenile footwear sales. 


she eS. 


However, we repeat our original 
contention: juvenile shoe business 
continues to fall short of its sales 
potentials. In the past six years some 
22.000,000 babies have been added 
to the U. S. population. Prewar 
average annual births were slightly 
above two million, whereas since 1946 
the annual average has been above 
3.7 million. And the baby boom 
continues. In 1952 a new. birth 
record of 3.9 million is expected. 
This postwar baby boom has con- 
tinued despite a decline in the mar- 
riage rate ever since 1945. It’s simply 
that the average family is increasing 
in size. 


Tremendous Increase 

This postwar population increase 
of 22,000,000 is probably not fully 
appreciated by shoe business in term 
of sales potential. This population 
rise is almost equal to the entire U.S. 
population in 1850; it is almost 
double the total population of Can- 
ada; it is half the population of 
Great Britain; it is a numerical mar- 
ket equivalent to the 11 Mountain and 
Pacific States, plus Louisiana. 

Yet. in the face of this, American 
boys and youths are consuming fewer 
pairs of shoes today than before the 
war. Infants are consuming only 
slightly more pairs than before the 
war. 
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There must be answers as to what's 
wrong. If the shortcomings are cor- 
rected, juvenile shoe sales might 
show an unprecedented boom. 

One big promotional job and chal- 
lenge facing the makers of juvenile 
shoes is to destroy the myth that chil- 
dren require rugged, long-wearing 
shoes. Synonymous with such shoes 
is a heaviness of weight and density 
of material not conducive to the best 
interests of foot health. Foot health 
is the most unsold feature in juvenile 
footwear. Countless surveys show 
that children are wearing shoes too 
short—that parents are jeopardizing 
child foot health in gullible favor of 
shoe wear value. A publicity cam- 
paign to alter this thinking is long 
overdue. It can render a genuine 
public service—and sell more shoes, 


besides. 


Fashion and Novelty 

Fashion and novelty in juvenile 
footwear are two other long neglected 
opportunities to sell more shoes. A 
boy’s shoe purchased twenty years 
ago cannot be distinguished in basic 
style from one bought today. That 
goes for most children’s shoes, too. 

For decades the shoe industry and 
the public have talked themselves 
into the aborted belief that the con- 
ventional oxford is the “best” shoe 
for growing feet. This has never been 
proved, medically or otherwise—and 
we challenge anyone to demonstrate 
it with decent evidence. The same 
goes for the hightop shoes for “ankle 
support’—also very questionable. 

But the important point is that 
such shoes restrict sales opportuni- 
ties. The whole juvenile field is wide 
open to ingenious (and __ foot- 
healthier) shoe styling. It is open to 
opportunities stemming from more 
frequent shoe change based on foot 
growth, and from the unsanitary con- 
dition of the interior of an old worn 
shoe. 

The juvenile shoe field holds a 
huge. untapped reservoir of sales. 
But first the industry must change 
some of its in-the-rut ideas about 
juvenile shoes—and then do the same 
with the public mind. 
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perfect performance 


ONCO INNERSOLES 


Not just one but the right combination of the essential 
qualities in an innersole has made ONCO the one inner- 
sole Balanced For Perfect Performance. A few of these 
qualities are: 


BREATHE-ABILITY—ONCO permits the pores of the 
foot to function in a perfectly normal manner, 
thereby allowing the foot to breathe naturally 
and freely. 

COMFORT DEPTH—ONCO makes possible the 3rd 
dimension in shoe fitting—the ability of ONCO 
to conform instantly to the individual shape of 
the foot. 

TRANSVERSE RIGIDITY—ONCO's Transverse Rigid- 
ity preserves and holds the original bottom 
lines and the upper shape for the wearing life 
of the shoe. 


BROWN 


General Sales Offices: 150 Causeway Street, Boston 14, Massachusetts 
Dominion Square Building, Montreal, Quebec 


pxiBiLiTy 


SOLKA & CELLATE PULPS « 
KOWTOWLS + 
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BERMICO SEWER PIPE, CONDUIT & CORES « 


FLEXIBILITY —ONCO, by means of a controlled proc- 
ess, retains its flexibility under all conditions 
and will not harden, crack, curl, swell or shrink. 


UNIFORMITY —ONCO is scientifically made in preci- 
sion fashion. Every innersole is exactly alike in 
quality, thickness and texture. 


STRENGTH—ONCO is made with Solka, a unique and 
highly purified cellulose fibre, produced only 
by Brown Company, which assures stronger 
internal ply strength and longer wear. 


These are qualities that manufacturers, shoe buyers and 
retailers have found in ONCO for over two decades. 
Over one billion pairs of shoes have been built with 
ONCO during the past 15 years alone—an average of 
over 75 million pairs of shoes a year—positive proof 
of ONCO’s leadership in the innersole field. For more 
information write Dept. HC-7 in our Boston office. 


COMPANY, Berlin, New Hampshire 
CORPORATION, La Tuque, Quebec 


* NIBROC PAPERS + NIBROC TOWELS * NIBROC 
ONCO INSOLES « CHEMICALS 


SOLKA-FLOC 
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Back-to-School Bounce 


itech but smartly styled is the demand in 
\3 children’s shoes today. They are of prime 
importance in finishing off a new school outfit 
and must be able to take the rough wear young- 
sters give them, yet retaining a fresh appear- 
ance. This season will see many thick rubber 
soles trotting back to school. Kids love the 
bouncy walk these give. 

For both little and big boys, the oxford is still 
the most practical. With the new laced, fringed, 
embossed and perforated treatments, they ap- 
peal to all tastes. Little girls still prefer strap 
treatments of all sorts. For sport and everyday 
wear the rugged rubber soles receive enthusi- 
asm. Ina girl’s wardrobe, a dressy strap should 
be included for school social functions. These 
are usually made in smooth and suede com- 
binations. 


1. For first grade girls, smart alli- 
gator and smooth kip novelty strap 
on thick rubber sole. 


B. Laced pouch effect important in 
men’s fashions has great eye-appeal 
in ghillie-tie for big boys. 


C. Dressy shoe with scalloped throat- 
line and strap treatment in suede on 
smooth leather. Note collar around 
quarter. 

D. For big girls the Brevitt-influ- 
enced two-strap with rising throat- 
line, dipped straps, heavy rubber 


sole. 


E. For small boys, slashed tongue 
oxford on roomy-toed wall last, with 
thick rubber sole. 


by Joyce ForRBES,N.Y. 
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For platforms springy 
... yet workable 


Does your next shoe call for a platform 
that feels springy underfoot? Must it also 
he strong enough to hold a square edge 
under a tight cover? If so, Armstrong can 
supply it from a complete line of nine 
quality materials, made with only high- 
grade cork or in various formulations of 
cork-and-rubber, 

No thicks or thins will hamper your 
production, Each sheet comes in a uni- 
form density and thickness, precision eut 
to your specify ations, 

We'll be glad to send you working sam- 
ples for any shoe you may have in mind. 
For full information, call your Armstrone 
representative today or write 
Armstrong Cork Company, &807 


Arch Street. Laneaster. Penna 


ARMSTRONG'S 
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LEATHER Prices CAN BE CHECKED 


An expert and detailed analysis of the outlook on rawstock and leather supply— 


and its probable effect on leather prices ahead. 


An article of practical significance 


for every maker and user of leather. 


ANNERS, shoe manufacturers and 
T all leather consumers should be 
concerned with a rising cattle popu- 
lation, declining per capita consump- 
tion of meat, and a changing cattle 
cycle. Each of these factors strongly 
influences either the number of hides 
and skins that will be available for 
making leather, or determines the 
kind of hides to be produced in the 
future, or both. And since the pres- 
ent cattle cycle is far from uniform 
with respect to the various classes 
of cattle, it may be reflected in leather. 
Increases currently are primarily in 
beef cattle. 

Cattle are raised primarily for the 
meat they produce. People must eat 
the meat when it is produced or there 
will be no reason to produce it. 
The more cattle slaughtered, the 
more hides available. Consequently, 
leather yield can be only in direct 
proportion to the kill. 


One Patent Answer 


High rawstock production is one 
potent answer to the problem of in- 
flation, and will help the leather in- 
dustry keep up the price of its prod- 
ucts in a competitive range. 

World cattle numbers at the be- 
ginning of 1952 were at a record 
level of 821 million head, 13 million 
above the previous year, according 
to the Office of Foreign Agricultural 
Relations in Washington. Increases 
were reported in North America, 
Asia and Europe, while slight de- 
creases occurred in South America, 
Australia and New Zealand. 


By John K. Minnoch 


Executive Director 


National Hide Association 


The present world supply of hides 
is much higher than the current rate 
of consumption and inventories in 
the hands of world tanners are low. 
On the contrary, inventories of world 
dealers, exporters, and producers are 
said to be high. European tanners 
cancelled orders for almost 2,000,000 
hides in the Argentine, and it is re- 
ported that there is surplus of hides 
in Argentina, even though production 
on the pampas is low. 

Numbers of cattle and calves on 
farms in the United States were in- 
creased during 1951 by six million 
head, the greatest increase in a single 
vear. The 88 million on farms Jan- 
uary 1, 1952, were a new record high. 
Previously, numbers had been re- 
duced from a peak in 1945 to a cyeli- 
cal low in 1949, then rose 11 million 
head, or nearly 15 percent, from Jan- 
uary, 1949, to January, 1952. The 
U. S. Bureau of Agricultural Eco- 
nomics reports that an expansion is 
still going on, though probably at 
a slower rate than in 1951. 
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Also, the number of cattle on feed 
January 1, 1952, was at an all-time 
high of about 500,000 head, or ap- 
proximately Ll percent more than 
on January 1, 1951. This is the re- 
sult of cattle feeders buying large 
numbers of cattle last fall. 


Meat Consumption 


\s against these figures on cattle 
population, let us consider facts and 
figures relative to per capita con- 
Early last year. 
when price controls were first being 
openly discussed, the Department of 
Agriculture announced that the per 
capita consumption of meat for the 
calendar year 1951 was estimated at 
146 pounds. As the year progressed, 
and the threat of rollbacks faced the 
industry, this original estimate of the 
Department had to be readjused sev- 
eral times. First, it dropped from 
the estimate of 146 pounds to 140 
pounds, and later it fell to 138 
As a result of 


sumption of meat. 


pounds per capita. 
the uncertainty created by the con- 
stant agitation against the beef catile 
industry, the threat of rollbacks, and 
the disturbance over packer-slaughter 
quotas, beef cattle slaughter in 1951 
was reduced sharply, about 3,000,000 
less than in 1950, and the January 1, 
1952, inventory of 88,062,000 cattle 
was an increase of approximately 2! 

million over the previous all-time high 
reached on January 1, 1942, and an 
increase of practically 6 million dur- 
ing the year 1951. Indications point 
to a considerable increase in cattle 


» 


(Continued on Page 30) 


July 12, 1952 





chromium chemicals Put: 


this tradeg 


are preferred 
by leaders 

in the 
tanning 
industry 





MUTUAL 


CHEMICAL wicinstatiaa OF AMERICA 
270 Madison Avenue New York 16, N.Y. 
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and when we get through you 


won’t have any wringing problems! 
How come? It’s simple. The 
Stehling All-Hydraulic Wringing 
Machine is the result of long study 
and experimentation with wringing 
operations. It combines all thi 
better features of the standard m« 
chanical wringer plus an entirely 
new hydraulic system. 

Clutch and brakes of the mechani 
cal machine have been completely 
eliminated and with them all the 
adjustments, repaiis and replace 
menis, together with general clutch 
maintenance have gone out the 
window, too! 

Pressure roll springs arc done mway 
Gone, too, are the headaches 


broken 


Ww ith. 


ot over stressing, spring 
rods, and the costly, time-wasting 
adjustment in which two men were 
required to regulate pressure wito 
the long lev er, 
The Stehling 


smooth, quiet. 


hydraulic unit is 


The open position 


dunk A) 


"nq Max 
ARE \T'S 


We'll put your 
UNGING PROBLEMS 
thru the wringer / 





Stehling All Hydraulic Combination Wringer 


inch for faster, 
Foot treadle 


is increased one 
more efficient feeding. 
control opens, closes and can re- 
verse 


point. 


ts closing operation at any 


Take us up on our offer to end 
your wringing problems. Let us 
show you how the Stehling All- 
Hydraulic Wringer will work for 


you 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 





Industry vacation shutdowns this year come 
at curiously appropriate time — the intermission 
before last half of year begins. Many factories have 
been finishing up vacations during a week highlighted by 
Republican National Convention and, of course, the All- 
Star Baseball game. After this week, practically everybody 
is prepared to take another deep breath, plunge into what 
the rest of 1952 holds in store. 


This year’s intermission more significant 
than ever. Leather and shoe industry has shown definite 
signs of awakening after long slump. Forecasts in first half 


1952 have pointed to a busy, satisfying albeit not exactly 
booming second half. Now the time is upon the industry 
and the burden of proof lies with the retailer. Will he or 
won't he sell a lot of shoes this fall and winter? 


Chances are he will. For one thing, he has 
lower prices to offer. For another, new styles, better quality 
A factor in his favor is that business cycle is approaching a 
good active period in latter 1952. This, plus fact people 
have more money in their pockets, less shoes in their closets, 
should lead to successful fall. 


If so, it will be a truly healthy one. Shoe 
output and sales figures in 1952 are no longer dependent 
upon military and government business. Government which 
purchased some 20 million pairs last year probably won't hit 
half that pairage this year. So, if shoe production for year 
passes the 469 million pairage figure for last year, it will be 
based mainly on civilian demands. 


Tip-off seen in first half report of Inter- 
national Shoe Co., world’s largest. Even though com- 
pany reported net earnings slightly below those of first half 
1951, it sold 15°% more civilian shoes than it did last year 
during same period. Although International's total sales for 
period fell over $6 million, dollar sales to civilians were up 
$3.5 million. Overall decline due only to $9.6 million drop 
in military sales. Significantly, company said increase in 
civilian dollar sales achieved despite 10° average decline 
in selling prices 

° ° 


First figures on May shoe sales (nation- 
wise) show them about on par with last year. This 
bears out contention that year-to-date would have been a 
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bust saleswise without terrific boom of April Easter, Witness 
68 million in dollar sales during May 1952 by 
retail shoe chains and mail order houses as reported by 
Otfice of Business Economics 


leading 


This was exact dollar volume reported last 
May by same stores as a group. However, these same 
stores reported $81 million during April 1952, substantially 
higher than both March 1951 (Easter included) and May 
1951. Nationally, all chain store and mail order sales in May 
totaled $3.1 billion or 9°7 higher than year ago. Adjusted 
for seasonal factors and trading day differences, dollar volume 
of trade in May was about 2° over April 


Now is good time to look over what has 
happened to hide prices in past 18 months. In 
Jan. 1951, monthly average price for light native cows, 
decisive price factor in hide market, was 41.16c. This was 
high point for year. The decline, although gradual at first, 
began in following month. From an average price of 37.5¢ 
in Feb. 1951, light native cow prices slid to 36.5¢ in April, 
steadied there through July, then began toboggan slide to 
present low levels 


Take a look at these prices. In Aug., 1951, 
light native cows fell to average of 33.45c, to 32.74c¢ in 
Sept., to 31.75 in Oct., plummeted to 24.77 in Nov., 24.57 
in Dec. Jan. this year averaged 23.69c, Feb. nosedived to 
18.88c, March to 17c, April to 14.31, then down to low of 
11.5¢ before climbing slowly back to present, not too steady 
level of 17.5-18c. There is nothing on market to indicate 
hide prices will rise much, if any, above this point during 


rest of 1952. 
s e 


Watch for labor fireworks in packing in- 
dustry. Enterprising Amalgamated Meat Cutters and 
Butcher Workmen, AFL, already making inroads in nation’s 
tanneries, let word out this week it will branch out, try to 
take over United Packinghouse Workers, CIO. Latter has 
75,000-80,000 members in leading packing houses. AFI 
union now claims membership of 235,000, a “war chest” of 
$2.5 million which it will use to spearhead raid on CIO 
First step is to deploy some 100 organizers in “strategic 
areas.” CIO can be expected to react forcefully to raids. 
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ARNALL PROMISES 
TO CONSULT INDUSTRY 


Recontrol Not In Immediate 
Future 


Price Director Ellis G. Arnall told 
the National Hide Association this 
week he will “make every effort” to 
talk with the hide industry before 
re-setting any price controls over 
hides. 

However, Arnall pointed out that 
“the price movement of hides does 
not indicate” any recontrol of hide 
prices is needed in the “foreseeable 
future.” 


Would Look Again 


As to consulting the hide industry 
advisory committee, the OPS direc- 
tor told the Association he was under 
the impression the committee was 
“representative.” Nevertheless, he 
would take the association’s sugges- 
tion, and look it over once again. 

The price director’s assurance 
came in a letter to John K. Minnoch, 
executive director of the association. 
Minnoch had asked for a meeting 
with OPS in the event it decides to 
put back hide price controls. 


More Small Dealers 


Minnoch also asked for more small 
dealer representation on the hide in- 
dustry advisory committee to OPS, 
and for full details of the OPS 
“index” of hide prices used to de- 
termine when hide prices may have 
reached the recontrol point. 

Arnall’s letter. dated July 3, read: 

“Thank you for your letter of 
June 18. 

“T certainly agree that if at all 
possible the hide industry advisory 
committee should be reconvened 
prior to the reimposition of controls. 
Naturally, as you are aware, the price 
movement of hides up to the present 
does not indicate the need for re- 
control in the foreseeable future. 

“On the other hand, should an 
emergency occur, and prices of hides 
approach the recontrol point, we 
would make every effort to meet with 
the advisory committee. 

“We have felt that the advisory 
committee was representative of all 
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segments of the industry, and, in- 
deed, the expressions of the mem- 
bers, generally, would seem to con- 
firm this fact. 

“T will. however, ask Messrs. Kars- 
ten and Staufler to reexamine the 
matter.” 


Boston Spring Shoe Show 
Set October 5-9 


The New England Shoe and 
Leather Association reports it will 
hold its Spring Shoe Market Week 
from Sunday, Oct. 5, through Thurs- 
day, Oct. 9, at the Hotels Statler and 
Touraine, Boston. 

The showing will be held on a non- 
profit basis as usual in order to offer 
members and other shoe manufac- 
turers the opportunity to show 
samples early to Southern and West- 
ern wholesale and volume accounts, 
according to Maxwell Field, execu- 
tive vice president of the Association. 

Field added that exhibits will also 
be shown in Boston sales offices. No 
jobbers or allied trades concerns will 
be assigned hotel rooms due to space 
limitations. 

The Association official stressed 
that the Advance Market Week will 
“in no way” conflict with the Popu- 
lar Price Shoe Show of America 
which the Association sponsors semi- 
annually in conjunction with the 
National Association of Shoe Chain 
Stores during May and Nov. in New 


York City. 


W. B. Allen Named Head Of 
Mears Heel 


W. B. Allen of Haverhill, Mass.. 
was elected president of Fred W. 
Mears Heel Co.. Inc. this week. He 
succeeds Harley W. Russ, who has 
retired. 

Allen has been 
Mears for the past 33 years, was 
elected to the board of directors in 
1936 and became a vice president in 
1948. He was also elected a member 
of the Executive Committee of the 
National Association of Wood Heel 


Manufacturers. 


associated with 


Mears’ general offices are located in 
Lawrence, Mass.. with U.S. factories 
in Conway, N.H.; Erving, Mass.: 
St. Louis, Mo.; Troy, Mo.: South 
Charleston, O.: and three Canadian 
factories in Montreal, Quebec City 
and Streetsville. Ont. 
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OPS STUDIES NEW 
LEATHER SCRAP ORDER 


Meets With Advisory Group 
Before Acting 


With the convening of the leather 
scrap industry advisory committee in 
Washington last week, it appeared 
likely that the Office of Price Stabili- 
zation will soon “scrap” all ceilings 
on the product. 

OPS said it had called a meeting 
of the group on July 2 to “advise the 
agency” whether a dollars and cents 
ceiling was needed or no ceiling at 
all. The committee represented users 
of leather scrap, by-product of shoe 
manufacturing, sole cutting, tannery 
operations, ete. 

As OPS itself put it, leather scrap 
is used to make tankage, a type of 
fertilizer, and leatherboard used in 
heel lifts, among other uses. 

OPS officials told the six-man com- 
mittee that a formal meeting would 
be held with leather scrap producers 
and converters on July 9, Currently, 
scrap prices are frozen under GCPR 
with ceilings for converters set under 
Manufacturers’ General Ceiling Price 
Regulation, CPR 22. or GCPR. 

What OPS did not mention was 
that its price enforcers over the coun- 
try have been kept busy of late “in- 
vestigating” ceiling violations in sales 
of leather scrap (L&S, June 21). Be- 
cause of a tight supply situation and 
confusion over recent leather ceiling 
price suspensions, many producers 
and converters of leather scrap have 
been selling it at what OPS claims 
is “above ceiling prices.” 

OPS hopes that by setting scrap 
under a specific dollars and cents 
ceiling order or scrapping price con- 
trols completely it can clear the air 
and avoid future “violations.” 

The meeting was conducted by 
Dickson Stauffer, chief of OPS’ Hide, 
Leather and Shoe Branch. Industry 
members present were: George E. 
Campbell, American Agricultural 
Chemical Co., New York City: The- 
odore Diamond, Composition Ma- 
terials Co., New York City; Carl 
Greilach, United Fertilizer Co., Car- 
rollville, Wis.: George O. Jenkins. 
Jr.. George O. Jenkins Co., Bridge- 
water. Mass.: Edward W. Lauer. 
Leighton Fiber Products Co., Colum- 
bus. O.: and Kenneth L. Rue, Smith- 
Rowland Co., Norfolk, Va. 
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INTERNATIONAL NET 
OFF; PAIRAGE AHEAD 


Civilian Shoe Sales Show 
15% Increase 


Net earnings of International Shoe 
Co.. St. Louis, for the first six months 
of its current fiscal year, ended 
May 31, were $4,238,312, slightly 
less than last year’s figure of $4,661,- 
729, 

International sold 15 per cent more 
pairs of civilian shoes than it did 
during the same period a year ago. 
Dollar sales of civilian shoes showed 
an increase of $3,553,772, or four 
per cent over the same period a year 
ago although total sales showed a 
decrease of $6,095,903. This was 
due to the large decrease of $9,649,- 
675 in military sales. 

Total sales for the six-month pe- 
riod amounted to $102,016,690, as 
compared to $108,112,593 for the 
same period a year ago. 

Civilian shoe sales were $98,577,- 
933, an increase of $3,553,772 over 
a year ago. Military sales of $3,438.- 
757, on the other hand, were only 
about one-fourth of the $13,088,432 
of military sales last year. 

Net income was 4.2 per cent of 
sales, as compared to 4.3 per cent for 
the same period last year. Earnings 
represented $1.26 per share of com- 
mon stock, as compared to $1.37 last 
year. Dividends totaling $1.20 per 
share were paid to stockholders dur- 
ing the six months, the same as last 
year. 

“The increase in civilian sales,” 
the report states, “was achieved de- 
spite a decrease in average selling 
price of more than 10 per cent. Pairs 
of civilian shoes shipped were about 
15 per cent greater than for the same 
period a year ago. 

“Retail sales of shoes have con- 
tinued at a good, steady pace during 
the last several months. Indications 
are that retailers’ stocks have been 
reduced to a sound working basis. 
with consumer-buying-from-retailer 
being quickly converted into retailer- 
buying-from-manufacturer.” 

Orders for International’s fall lines 
of civilian shoes are showing large 
percentage increases over the same 
period last year. Present prospects 
indicate that the military require- 
ment for shoes will not be large dur- 
ing the last half of 1952. 

Present prices “give full recog- 
nition to current hide and leather 
markets which appear to have sta- 
hilized after the considerable drop 
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in prices of these items which began 
in the latter part of 1951.” 

Federal taxes on income are esti- 
mated at $4,945,696. which is at a 
rate of 54 percent compared with 
an accrual in the first half of last 
year of about 52 percent. Pre-tax 
income was 9 percent of sales com- 
pared with 8.9 percent in the first 
half of 1951. 


KEITH REPORTS LOSS 

Geo. E. Keith Co., Middleboro, 
Mass., maker of men’s fine shoes, re- 
ports a net loss of $46,003 on sales 
of $5,320,492 for the six months 
ended April 30, 1952. However, the 
firm, which recently shut down its 
women’s shoe plant in Brockton, 
showed a profit of $74.000 in the sec- 
ond quarter of the period as against 
a loss of $120,000 in the first three 
months, according to President Har- 
old C. Keith. 

In the first six months of 1951. 
Keith reported a net loss of $73.183 
on sales of $6,202,226. 

Current assets as of April 30, 1952, 
were listed at $5.558,225 and current 
liabilities at $2,225,267, leaving 
working capital at $3,332,958. 


DU PONT CELEBRATES 
150TH ANNIVERSARY 


E. I. duPont de Nemours and Co.. 
Inc.. will observe its 150th anniver- 
sary July 18 in ceremonies at the site 
of the company’s first’ mill on 
Brandywine Creek, Wilmington, Del. 

Nearly 7.000 people, mostly ac- 
tive and retired employes and mem- 
bers of the duPont family, will 
attend the program which includes 
an historical dramatic prologue de- 
picting the company’s founding. 
Speakers will include Henry B. du- 
Pont, 
founder and vice president and mem- 
ber of the duPont executive com- 
Greenewalt. 


great-great-grandson of the 


mittee; Crawford H. 
president; and Walter S. Carpenter, 
Jr.. chairman of the board. 

Employes from 25 states have been 
selected to represent each of du- 
Pont’s 71 plants and many of its 
laboratories and sales offices. The 
program will be broadcast over the 
NBC radio network from 3,.00-4,00 
pm. (EDT). 








DEAN OF AMERICAN TANNING RESEARCH 








Dr. Adolph A. Schubert, right, president of B. D. Eisendrath Tanning Co., 
Racine, Wis., presents a unique tribute to Ernest Griess, center, head of 
Griess, Pfleger Tanning Co., Waukegan, Ill., as Fred O'Flaherty, left. director 
of the University of Cincinnati Leather Research Laboratory, looks on. Griess, 
whom Dr. Schubert called “the dean of American tanning research activities,” 
was given a bound collection of letters sent the Laboratory from scientists 
over the world in appreciation of its recent publication of a six-volume work 
on leather research. The book had been sent to schools and laboratories in 
connection with the Laboratory's 25th anniversary celebrated in 1949. Griess 
has been president of the foundation since its dedication in 1924. It is now 
recognized as the world center for research in the tanning industry. 
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WOOD HEEL GROUP 
SPLITS EAST AND WEST 


Will Operate On Regional 
Basis 


In a reorganization move aimed 
at decentralizing its activities on a 
regional basis, the Wood Heel Man- 
ufacturers’ Association has been di- 
vided into two separate groups—one 
Eastern and one Western Associa- 
tion -The Guild Associates has an- 
nounced, 

At the same time, the group has 
created the National Association 
of Wood Heel Manufacturers to 
handle industrywide matters such as 
research, Government ‘regulations. 
ete. 

Lucius Foster, associate director 
of The Guild Associates of Boston. 
which manages ailairs of the Asso- 
ciation, said the reorganization was 
dec ided upon because problems of 
the wood heel inudustry vary accord- 
ing to locality. 

The Eastern Wood Heel Manufac- 
turers’ Association will serve mem- 
bers located east of the Hudson 
River and in Philadelphia. Officers 
and members of the Executive Com- 
mittee are: president, Harold E. Do- 
herty, Eagle Wood Heel Co.. Haver- 
hill. Mass.: vice president. Arnold 
Gorevitz, Gorevitz Wood Heel Co.. 
Amesbury, Mass.: secretary, Richard 
KE. Goldbaum, Russell Heel Co.. Law- 
rence, Mass.; treasurer, Earl Ash- 
worth, Universal Heel Company. Inc., 
Lowell, Mass. 

Other members of the Executive 
Committee are: Pat TT. Gabriel. 
Gabriel-Century Wood Heel Corp., 
Brooklyn, N. Y.: David Giesser, Dix 
Heel Company. Rochester. N. HL: 
Robert H. Goldbaum, Russell Heel 
Co.. Plaistow. N. H.: Saul Karelis, 
M. Karelis Wood Heel Co.. Haver- 
hill, Mass.: Burton L. Wilner. Wil- 
ner Wood Products Ai, 
Maine. 

The Western Wood Heel Manu- 
facturers’ Association is comprised 
of members located west of the Hud- 
son River. This Association is gov- 


Norway, 


erned by the following officers and 
Executive Committee members: pres- 
ident, George J. Convy, Convy Heel 
Covering So., St. Louis. Mo.: vice 
president, John M. Delaney, Delaney 
Wood Heel Co. Cincinnati. O.: see- 
retary, Ben L. Slosberg. Missouri 
Wood Heel Company. St. Louis. Mo. 

Other members of the Executive 
Committee: William Pegan. Fred W. 
Mears Heel Co., St. Louis, Mo.: Jus- 
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tin P. Quirk. United Wood Heel Co.. 
wt. Louis, Mo. 

The National Association of Wood 
Heel Manufacturers is supported by 
the Eastern and Western Associa- 
tions as members. Its Executive Com- 
mittee consists of W. B. Allen. Fred 
W. Mears Heel Co.. Lawrence. Mass.: 
Ned a Brody. Brody Wood Heel 
Co.. Inc.. Amesbury. Mass.: Harold 
E. Doherty, Eagle Wood Heel Co.. 
Haverhill. Mass.: A. J. Giese. Vulean 
Corporation, Cincinnati, O.; Robert 
I. Matthews. The Matthews Heel 
Covering Co., Milwaukee, Wis. 


New Hampshire Shoe Firms 
To Stay 

Despite the recent decision of sev- 
eral New Hampshire textile manu- 
facturing firms to move lock, stock 
and barrel Southward, the state has 
been assured by most of its leading 
shoe manufacturers that they have 
no intention of joining the migra- 
tion, 

For example, Robert C. Erb. presi- 
dent of J. F. McElwain Co., Man- 
chester and Nashua shoe firm, re- 
ports. “We have no plans for estab- 
lishing factories in the South at the 
present time. We are hopeful that 
with the proper cooperation between 
the company and our employes, we 
will be able to overcome the con- 
differential existing — be- 
tween the South and our current 


siderable 


wage scale.” 

The wage problem is one that has 
been pushing many New England 
manufacturers out of their northern 
factories and into the deep South. 

However. Dan Matthews. comp- 
troller for Evangeline Shoe Co. in 
Manchester. declares, “We wouldn't 
move South anyways. First, we're 
well satisfied with Manchester. The 
management feels that as long as the 
fine cooperation it enjoys with union. 
city and state officials continues, and 
manufacturing conditions — remain 
competitive, the future of our shoe 
business in Manchester is most prom- 
ising.” 

“We're staying here.” says Harold 
W. Cohen, managing director of Bee 
Bee Shoe Co.. also in Manchester. 
“Shoe manufacturing is a Northern 
industry. We have too much hand 
work to trust to untrained help in 
the South. Its different in a cotton 
mill where one man can take care 
of several machines. 

“We can use Northern energy and 
skill. | visited a shoe manufacturer 
in Miami not long ago. and from 
what I saw there. ll stay in the North 
where our workers do much more 
expert work.” 
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New Barbour Director 











George P. Deane, who has been 
elected to the board of directors of 
the recently reorganized Barbour 
Welting Co.. Brockton. Deane has 
been hide buyer and tannery super- 
intendent for the Barbour organiza- 
tion for many years and is well- 
known in the trade. A graduate of 
MIT, he is a member of the American 
Leather Chemists Association and the 
Boston Boot and Shoe Club. 





General Shoe Named In 
FTC Complaint 


Misrepresentation in the sale of 
shoes is charged in a complaint issued 
by the Federal Trade Commission 
against General Shoe Corp, Nashville. 
Tenn. Shoes designated are “Story- 
book Shoes,” “Acrobat Shoes.” and 
“Acrobat Safety Shoes.” 


The complaint charges that Gen- 
eral, through the use of various claims 
in its advertising. has represented, di- 
rectly or by implication: 


That the wearing of its “Storybook 
Shoes” will hold the foot in its nat- 
ural position, keep the foot properly 
aligned, hold the foot accurately in 
the shoe, insure correct growth of the 
foot, provide strong support for the 
arch of the foot, guard against foot 
ills and provide better balance. 


That the wearing of its “Acrobat 
Shoes” gives growing feet the proper 
foundation and combination of fea- 
tures for foot health; will keep young 
feet healthy, eliminate pronation of 
ankles and keep young ankles straight 
and strong. 


A hearing has been set before Hear- 
ing Examiner Frank Hier on Aug. 
18 in Washington, D. C. 
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Most Joyce Shoes Now 
Made In East 


With transfer of additional fune- 
tions formerly conducted at its Pasa- 
dena, Cal.. plant to Columbus, O.. 
William H. Jovee. Jr.. president of 
Joyce, Inc., reports that the great 
majority of Joyce shoes are now 
being made in the East. 

Only the functions of design, sales 
management, advertising and the 
foreign department now remain. at 


Joyce headquarters in Pasadena, 
Joyce pointed out. 

In addition to its present factory 
on West Mount St.. Columbus, Jovee 
has acquired another building at 
212-14 North Fourth St. where it 
will house accounting under Edmond 
Hallahan, assistant’ treasurer and 
comptroller, the sales order depart- 
ment. production control, receiving 
and distribution of all leather and 
other materials, shipping of Xenia. 
Ohio, and Mound St. plant produe- 


tion and instock departments. and 
production of all scuffs and some 
slipper numbers. 

Kepford Ricker has been appoint d 
vice president for Eastern Operations 
while George Hitt, head of all Jovee 
shoemaking activities, will make his 
headquarters in Columbus. — Fred- 
erick Holbrow, also in) Columbus. 
will continue as leather buyer and 
also head up all procurement opera- 


tions. 





SHOE PRODUCTION AND SHIPMENTS BY STATE: 1951 





(000 Omitted) 

Percent of change 
in value of shipments: 
December 1951 

Shipments compared with— 
Production Quantity Value Nov. 1951 Dec. 1959 

512,374 508,691 $1,764,970 —IlI1 
168,567 167,616 554,796 

34,085 34,118 106,070 

89,654 88,682 306,324 

40,602 40,789 135,581 
153,679 151,127 398,206 

89,660 88,692 252,615 

52,166 50,808 130,323 

72,023 72,151 343,170 

30,051 30,051 137,309 

19,102 19,313 85,955 

17,464 17,324 94,008 
118,105 117,797 463,798 

58,533 58,286 253,882 

21,148 21,056 86,675 


January-December 1951 January-December 1950 
Shipments 
Quantity Value 
470,619 $1,880,456 
153,082 603,627 
32,986 113,617 
79,606 329,229 
36,327 151,957 
143,117 419,547 
84,148 267,397 
48,627 137,545 
65,348 343,955 
26,354 131,655 
19,032 87,071 
15,531 96,894 
109,072 513,327 
54,437 281,324 
18,845 91,359 


Geographic division 
and State 


UNITED STATES, TOTAL 469,599 
New England 152,488 
Maine 32,822 
Massachusetts 79,484 
New Hampshire 35,966 
Middle Atlantic 143,265 
New York 83,779 
Pennsylvania 49,042 
East North Central 64,932 
Illinois 25,913 
Ohio 19,003 
Wisconsin 15,630 
Other Divisions 108,914 
Missouri 54,645 
Tennessee 18,561 


Production 











PIPELINE FOR CASH 


Picture a business on the receiving end of a pipeline that spouts 
nothing but cash. Could this help you do a better job? 


y S 
CROMPTON 
RICHMOND 
COMPANY 


The answer tells you why Crompton Factoring makes such a vast 
difference in the operating performance of producers and 
distributors. 

You don’t carry receivables. We do it for you. We’re credit spe- 
cialists ... carrying the complete load of checking, collections and credit risks. 
You don’t invest a dollar in open accounts. 

Thus, a Crompton-factored firm is always assured of ample working capital... 
fuel for the pump to feed your outgoing pipelines with the goods the market needs. 


Re Kean Kh 
CROMPTON-RICHMOND CoO.,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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MILITARY 
BIDS AND AWARDS 





AWARD NECK BANDS 

The Scholl Mfg. Co., Chicago, has 
been awarded contract by the Chicago 
(Juartermaster Office to — supply 
1,021,200 neck bands for liner, hel- 
met M-1 under Invitation QM 11- 
009-52-1240. Total dollar value of 
the award is $40,581. Opening was 


held in Chicago on May 28. 


AWARD CHIN STRAPS 

Franklin Bros., Inc., Brockton, 
Mass., has been awarded contract to 
manufacture 581,000 chin straps for 
liners, helmet M-1 under Invitation 
(YM 11-009-52-1495. The award, an- 
nounced by the Chicago Quartermas- 
ter Purchasing Office, totals $58,390. 
Opening was held in Chicago on 


June 2. 


Health Spot Shoe Curbed 
By FTC Order 

Health Spot Shoe Company, Ocon- 

omowoc, Wis., and its officers, George 


k. Musebeck and Willard A. Andrews. 


have been ordered by the Federal 
Trade Commission to discontinue 


representing, among other things, 


that Health Spot shoes possess char- 


acteristics which will prevent or cor- 
rect any common foot ailment. 

The use in advertising of the word 
“Health.” or any term of similar im- 
port, to describe or refer to shoes is 
also prohibited, as is the representa- 
tion, in any manner, that the com- 
pany’s shoes will prevent or correct 
abnormalities or disorders of the 
feet, or will keep the feet healthy. 

The order also prohibits continued 
use of the name “Health Spot Shoe 
Company,” or the use of any name 


ESTABLISHED 1908 


Compounders and 
Sulphonators of Oil for Tanners 
and Leather Finish Manufacturers 


containing the word “Health.” with- 
out the words “a corporate and trade 
name only.” 


Hooker Net Down For Six 
Months Period 


Net income of Hooker Electro- 
chemical Co., Niagara Falls, N. Y.. 
for the six months ended May 31, 
1952, totaled $1.568.900, equal to 
$1.51 per common share after pre- 
ferred dividends, the company  re- 
ports. Net sales were $18,781,800. 

During the same period last year, 
the company reported a net income 
of $1,960,400 equal to $1.91 per com- 
mon share after prefered dividends 
and net sales of $19,974,000. 

In a letter to stockholders, E. R. 
Bartlett, chairman, and R. L. Murray, 
president, attributed the decline in 
sales to a considerable easing in de- 
mand for certain products in many 
industries. They added that the lower 
volume in sales is in reality a step 
toward a healthier and more normal 
condition. 


QUITE A JOLT 


Recent studies show the average 
business man receives close to 1.000 
tons of jolts on the soles of his feet 
every day. The wear and tear on the 
businessman’s shoe soles and feet is 
indicated by the fact that he takes 
about 12,000 steps each day and puts 
an average weight of 165 pounds on 
each step. Little wonder he com- 
plains of tired feet at the end of the 
day. 

Curiously enough. the pretty little 
stenographer at the desk manages to 
average some 43 miles of walking 
each week. According to the average 
boss, that’s a lot of trips to the water 
cooler and powder room. 
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HERMAN PACT SIGNED 

Officials of J. M. Herman Shoe Co.. 
Millis, Mass., and the Brotherhood 
of Shoe and Allied Craftsmen, Brock- 
ton area independent union, have 
completed negotiations and signed a 
new contract covering the company’s 
300 workers, according to Earle F. 
Snow, president of the union. 

The new pact, effective July 14, ap- 
proximates that already in effect in 
Brockton district shoe plants. It will 
expire on March 31, 1953. 


FOR BALLET ONLY 

The official Soviet newspaper, 
/sv-stia, raised a fuss in Russia this 
week by accusing one of the USSR’s 
largest shoe factories of spiking the 
shoes it makes. 

Satirist G. Rylkin declared that 
anyone wearing shoes made in the 
Penza_ region’s Kuznetsk plant will 
have to walk tiptoe. All of the shoes 
have nails sticking up through the 
the heels. 

Rylkin snorted that the heads of 
the Kuznetsk factory were nothing 
but “shoemakers.” In Russia, the 
“shoemaker” is practically 
synonymous with complete incompe- 
tence. Ay Rylkin described the sit- 
uation, the factory heads “catch 
flies and count crows” during the first 
three weeks of each month and then 
declare “storms” (go all out) during 
the last week. Naturally quality is 
sacrificed for quantity. 


Deaths 


word 








Walter C Buethe 
. chemicals executive, died June 26 
in Philadelphia after a brief illness. 
He was acting head of the Leather 
Chemicals Sales Department of Rohm 
& Haas Co., Philadelphia. A graduate 
of the University of Wisconsin in 
1927, Buethe devoted most of his 
career to activities connected with the 
leather industry. After joining Rohm 
& Haas in 1929, he became well known 
to tanners in the midwest and New 
England. During World War II, he 
served with the Army overseas and 

reached the rank of Major. 


F. J. Schoellner 
.. » 69, leather executive, died July 3 
in Irvington, N. J., after a long ill- 
ness. Born in Germany, he came to 
the U. S. at an early age and later 
opened the Mount Leather Co., Inc., 
in Newark for 30 years until his re- 
tirement because of ill health. He 
leaves his wife, Margaret S.; two 

daughters and four stepsons. 

(Other Deaths Page 34) 
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@ T. V. Monahan, assistant treas- 
urer of Rohm & Haas Co., Philadel- 
phia, has been appointed chief of the 
Chemicals Branch of the Rubber 
Chemicals and Drugs Division, Office 
of Price Stabilization. He succeeds 
Patrick Dowd of Monsanto Chemica! 
Co. and will serve for six months be- 
ginning June 30. 


® Samuel Brown, leading pattern 
and last authority, is retiring from his 
position with International Shoe Co., 
St. Louis, according to Edgar E. Rand, 
president. Brown, with the firm since 
1921 and a director since 1937, has 
been in charge of research and develop- 
ment on all types of the company’s 
shoes and especially on its women’s 
lines. He has also been in charge of 
International’s pattern, last and dic 
Operations, 


@ H. C. Little, director of employe 
relations at American Cyanamid Co., 
has been named assistant to the presi- 
dent. He will also remain in charge 
of employe relations. 


@ Fred A. Sawyer has been ap- 
pointed assistant development mani- 
ger of U. S. Rubber Co.’s footwear 
and general preducts division. 


@ John J. Speed has been appointed 


personnel relations manager of Gen- 


eral Dyestuff Corp. He formerly 
served in a similar capacity with Gen- 
eral Aniline & Film Corp. 


@ Solvay Process Division, Allied 
Chemical & Die Corp., has named 
W. E. Blair as executive assistant to 
the division’s president and to D. H. 


Ross, director of product development. 


@ Al Marden has been named New 
England sales representative for Delco 
Rubber Co. of Milbury. He is well 
known to the shoe trade in the terri- 
tory. 

@ Maxwell E. Benson, public re- 
lations director of General Shoe Corp., 
Nashville, Tenn., has been appointed 
chairman of the national judicial coun- 
cil of the Public Relations Society of 
America. 

® Nathan Rosenbaum, 
vice president of Dan Cohen Shoe Co., 
Cincinnati retail shoe chain with stores 


executive 


throughout the midwest, was recently 
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tendered a testimonial dinner in Cin- 
cinnati in recognition of his 50 years’ 
service yith the company. He was pre- 
service with the company. He was 
presented with a television set and a 
check by officials and fellow workers 
of the firm. 


® Harold Berkowitz has joined Jo- 
seph S. Salomon & Co., New York 
City tanners’ representative. Berko- 
witz, who has been active as a shoe 
manufacturer in the New York City 
territory, will serve in a sales capacity 
with the firm. 


® Arnold H. Miller has taken on 
the line of United Shoe Ornament Co., 
Providence, metal shoe buckle manu- 
facturer. Miller will represent the firm 
in New England. 


® Murray Harris is reported to be 
principal of the newly-organized Ar- 
row Leather Co., located at 63 Gold 
St., New York. 























importance to the designers, makers 
and buyers of today’s most fash- 
ionable footwear—trimmings that 


are functional, adaptable and 


handsome enough to capture imme- 
diate attention. 


You'll find that the complete Anchor 
Brand Line of shoe trimmings 
includes top quality items 
for every purpose: items such as 
the handsome, durable No. 9677!2 
Regal Buckle and matching 49714 
Loop for popularly-styled walking 
shoes . . . dees, ornaments and 


rings . . . buckles in roller, non-roller, and 


fixed-roller designs . . . plus hundreds of other 


useful, easy-to-apply trimmings in every 


size and style imaginable. 





New York * Boston 
Philadelphia * Atlanta 
Chicago « St. Lovis * Dallas 
Los Angeles * San Francisco 
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Consider the convenience of ordering your 
trimmings from one, dependable source of 
supply—then write for complete details 
on ANCHOR BRAND Shoe Trimmings! 


NORTH & JUDD 


Manufacturing Company 
New Britain, Connecticut 








A LAST FINISH 
Highly Resistant 


Kon OalViilide) 


_and Moisture * 


Ort LEE 


30 DAY TEST PROVES SLIDE-O-GLAZE PAYS OFF! 
Miniature lasts after application of Slide-O-Glaze and immersion for thirty days 
in Water, Gasoline, Toluol, Methy! Ethyl Ketone, Alcohol, Carbon Tetrachloride, 2 
per cent Ammonia Solution and Ethyl Acetate. After removal from containers and 
wiped off, lasts showed neither shrinkage nor swell. 


Here’s good news for shoe factory management! Last shrinkage and 
swelling (and all the dimensional woes that go with it) has now been 
practically eliminated with Slide-O-Glaze — United Last’s new pro- 
tective finish. 

Slide-O-Glaze is an especially formulated product resulting from 
two years of exhaustive research and testing in the laboratory and 
under practical shoe factory conditions. It resisted chemicals, 
moisture, steam and friction. It withstood the application of heat, 
physical abuse and time. Now, right from your nearest United Last 
branch you can get lasts far more dependable in all dimensions . . . 
lasts that are easier to work with due to the toughness and durability 
of this improved finish. 

Get protection for the style contours and fitting qualities in the 
next lasts you buy .. . get Slide-O-Glaze finish on United Lasts. For 
complete information write or call United Last Company, Boston, 


Massachusetts. *Available on men's, women’s and children’s lasts. 


UNITED LAST COMPANY 
BOSTON, MASSACHUSETTS 
*Slide-O-Glaze” — Lasts for the work life of the last 


LEATHER and SHOES 


Application of Slide-O-Glaze at our Fitz Bros. 
Branch. Similar facilities are available at all 


seven United Last Company Branches. 


July 12 


1952 





LEATHER MARKETS REMAIN QUIET 
AT MID-SEASON MARK 


Seasonal Lull Rules Trade But Renewed Activity 
Expected Shortly 


Tanners report some orders de- 
spite shoe factory vacations. Bulk 
of business for immediate needs. 
Pick-up due in coming weeks. 


Sole Slack 


As in entire leather market, sea- 
sonal shutdowns in shoe manufactur- 
ing industry still contains sole leath:r 
market. There are a few sales made 
here and there but nothing  signifi- 
cant, Some manufacturers want 
leather but mostly for fill-in need. 
The majority prefer to wait this 
week, watch for possible market de- 
velopments in interim. 


Prices naturally unchanged. Lists 
have 10 iron and over bends at 53c 
tops with sales running a cent or two 
below this. Wanted 9/10 iron bends 
still at 56¢ and down, mediums 
around 6le and below, lights at 65- 
68c with some tanners asking up to 
70c. 

Sole leather tanners in Philadel- 
phia report the usual annual dull 
period. Most places shut down for 
the vacation period and until the mid- 


Sole Offal Same 

\ very quiet week. say Boston 
sole leather offal tanners and dealers, 
Othces are there is not 
enough business to justify staying 
open. Tanners show little concern 
over this, say it is entirely seasonal, 
that they expect business to pick-up 
in week or two. 

Prices as before. Both cow and 
steer bellies held at 25c¢-26c. Double 
rough shoulders at 53c for average 
welting stock. Best lights bring up 
to 55c. Single shoulders. heads off, 
bring 50c¢ and down. Those with 
heads on in upper 40's. Heavies with 
heads on in high 30's. Fore shanks 
listed at 14-l6c: hind shanks at 17- 
20. 


open but 


Calf Quiet 

Nothing much doing in calf lea- 
ther markets—as expected this past 
weck. Tanners fairly well satisfied 
with results to date. now 
ward to good business for remainder 
of year. Nothing on calfskin market 
to indicate any coming price changes 
althovgh tanncrs hope’ skins will 
soften a bit so they can keep prices 
near present levels. 


look for- - 


his volume in 57-6¢ce range. Some 


tanners list top grade men’s smooth 
calf at $1.00 and down but average 


top price is 97¢e. The volume is be- 


Armour's 
QUALITY 
Leathers 


USA 


SKEET 


* 
. . Mellow 
corrected grain 
dress Elk 


Amour leather 


CHICAGO - BOSTON -: NEW YORK 


Women’s weight = smooth — calf 
listed all the way up to 85c but bet- 
business generally hetween 60- 


One large calf tanner reports 


dle of July—some even say the be- 
ginning of August——nothing much is 
expected to materialize. Nothing re- tor 
ported about prices. TUe, 





Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


Sao Paulo, Brazil 


Prices and Trends of Leather 


YEAR 1951 
AGO HIGH 


MONTH 
AGO 


THIS 
WEEK 


KIND OF LEATHER 


-95-1.20 
-90-1,.05 
-00-1.20 
80-1.25 
70-95 
55-80 
18-34 
65-75 
60-70 
55-65 
-00-1.04 
55-63 
92-1.00 
30-40 


1,18-1,35 

1.15-1.30 

1.30-1.40 
80-1.25 
70-1.02 
70-86 
20-35 


70-97 
67-85 
80-90 
70-90 
80-95 80-95 
38-45 38-45 
17-28 17-2 

48-56 48-56 
46-52 46-52 
35-45 35-45 
65-70 65-70 
25-26 24-26 
50-55 48-53 
30-38 30-38 


70-97 

67-85 
80-90 
75-90 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 18-20 18-20 20-30 
SPLITS (Gussets) 16-18 16-18 21-26 
WELTING (1% x '%) 7, 7, 9 13% 
LIGHT NATIVE COWS 17-1714 171-181, 36-37 41 











Non Roller 


Brass Base 


68-73 
.02-1.08 
64-68 
93-1.02 
40-45 
26-30 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 
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70-65¢ with emphasis on 


tween 
lower end, Calf suede has had good 


season; prices at 90c and down. 


Sheep Same 
No change to report this week. 
Pickle skin unchanged 
neither stronger nor weaker 
ners can do little about present list 
Actually, many sheep tan- 
ners did better business than antici- 


situation 
so tan- 
prices. 
pated over past two months—norm- 
ally a dull sheep season, There is 
nothing to indicate that business will 
fall off radically in next few weeks. 

Natural linings listed at 28c¢ and 
down. Volume has been at 2lc. 
Boot linings have been selling at 24c: 
shoe linings at 17-19¢. Colored 
vegetable linings 22c; chrome at 24. 

Garment suede has had good year 
to date. Better business at 29¢ and 
below. Opposite holds for garment 
grain. Availability of horsehide and 
other garment leathers at competitive 
or lower prices has kept garment 
grain sales to a minimum. Most 
business in low 20's, 


Sides Mark Time 
Side leather market in Boston has 
) been experiencing letdown for past 
several weeks. Vacation weeks have 
‘served only to intensify this. Tan- 
ners not disturbed since most did 
land-office business during May and 
+ June rush, have gone along with re- 
> orders and fill-ins since while working 
against large previous orders. Fluc- 
tuating hide market has not affected 
finished leather prices appreciably. 
These have held firm for past two- 
three months. 

Average lists have heavyweight 
combination-tanned extremes at 52c 
and down with some tanners asking 
up to 5de. Heavyweight combina- 
tion-tanned kips have found good de- 
mand at 56c and below. Chrome- 
tanned extremes listed up to 50-5): 


but less steady and business on be- 
low top grades has been in mid and 
low 40's. Large elk a good item in 
upper 30's as is work shoe retan. 


Splits Spotty 
This market has showed little 
change over past few months since 
leather sales pick-up in May. Best 
interest has been in suede splits, par- 
ticularly men’s weights, with these 
selections selling actively at steady 
Linings have picked up 
Other selections spotty 


prices. 
somewhat. 
at best. 
Heevy-veight suede splits listed at 
42-44¢ jor black and colors; women’s 
at 34c for black, up to 38e for colors. 
Linings do best ai 20c and below. 


Kid Good 

Kid leather tanners in Philadelphia 
say generally increased business is 
continuing. Black suede still the big- 
gest seller. However, tanners defi- 
nitely doing business in black glazed 
in satisfactory quantities. 

There seems to be some stirrings 
in the slipper leathers. Many tanners 
are processing this type of leather 
against orders—both in black and a 
variety of colors. 

e Nothing new reported in linings. 
in crushed, nor in satin mats. 

In general. price situation a little 
improved. Although actual price lists 
still unchanged, tanners are now 
able to get their prices more easily. 
Some are hopeful of revising their 
actual quotations upwards, but this is 
still in the talking stage. However. 
this is a good indication of the fact 
that improved business is anticipated. 


Average Prices Quoted 
Suede 32c-92c 
Linings 25c-60c 
Glazed 25¢-90 
Crushed 350-75 
Slipper 25c-600¢ 
Satin Mats 69¢-1.20 





experience 


dictates. 
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PATENT 
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Work Glove Draggy 

Vacation schedules have tended to 
slow down business in work glove 
leather and, following the long holi- 
day week end, it was rather difficu't 
to get trading started again. At mid- 
week, a few inquiries were made by 
certain buying quarters but most out- 
lets were not overly eager to make 
new purchases. 

(Attention in many instances given 
entirely to deliveries of splits still 
owed on old orders booked some 
weeks ago with delivery dates being 
arranged to fit requirements after 
the vacation period and upon resump- 
tion of normal operations. 

Despite the lack of any aggressive 
demand, sellers continued to main- 
tain a firm attitude. LM weight work 
glove splits remained quotably un- 
changed at l4c for No. 1 grade, 13c 
for No. 2 grade and 12c¢ for No. 3 
grade. M_ weight alone continued 
steady, No. 1 grade 15c, No. 2s 14e 
and No. 3s at L3e. 


Garment Slack 

New business in garment leathers 
slow following long holiday week 
end, Some producers open for busi- 
ness again this week following vaca- 
tion shut-down, Other tanners. still 
closed down with plants not sched- 
uled to resume until next week. 

The same situation prevailed at 
garment factories where operations 
were spotty and depending to a large 
extent upon vacation schedules. 

Sheepskin types more or less nom- 
inal with top grade suede still listed 
31-32c and down to 26-28c for the 
volume lines. Grain type _ listed 
around 32-33c for top grades and 
around 26c for tannery run lots in 
volume proportions. Horsehide gar- 
ment leathers unchanged at 36c and 
down for better tannages and aver- 
age price basis of late has been 
around 32-33¢e. 


Bag, Case and Strap Dull 

A few inquiries made by certain 
buyers around the middle of the week 
which indicated that preparations 
were being made for covering new 
requirements following the seasonal 
dull period. The interest shown ap- 
peared to be more or less exploratory 
in some instances to determine avail- 
ability of certain descriptions in 
desired weights with most buyers in- 
clined to check up on deliveries still 
to be made on previous purchases. 
Requirements for the summer hand 
hag trade have been filled and atten- 
tion in coming weeks will be devoved 
to fall and winter lines with the 
Christmas trade a big factor. 
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In the absence of any new business 
of significance, prices are quoted 
nominally unchanged. Case leather 
of 2% ounce descriptions holding 
around 48c and down and 3 ounce at 
52c and down. Natural russet finish 
strap leather considered about steady : 
Grade A listed at unchanged prices 
with 4/5 ounce at 55c, 5/6 ounce at 

6/7 ounce 59c; 7/8 ounce at 
6lce: 8/9 ounce 63c, 9/10 ounce 66 
and 10/11 ounce at 69c. B grade 
still quoted 4c less and C grade an- 
other 4c less. Colors continue to 
command a 2c premium and glazed 
strap leather 3c over natural russet 
finish. 

Belting Drags 

In Philadelphia, rough leather tan- 
ners in the belting leather industry 
find practically no activity at the pres- 
ent time. This was to be expected be- 
cause of the time of the year. Activ- 
ity felt by curriers did not reflect on 
the rest of the belting leather tanners 
as it usually does because curriers 
were not buying replacements due to 
the vacation period. Nothing new re- 
ported in prices. 

Curriers say that, while business 


slowed down this past week, they 
were quite satisfied. However. even 
this past week showed a good deal of 
activity for this time of the year. 
Curriers anticipate a continued slow- 
down in business for the next few 
weeks, but they say that all indica- 
tions are that immediately after the 
vacation period, there will be a defi- 
nite pickup. 

AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec No. 2 No. 3 
Butt Bends 1.22-1.35 1.18-1.30 1.14-1,20 
Centers 12” 1.51-1.62 1.39-1.57 1.26-1.35 
Centers 24”-28” |. 1.45-1.58 1.39-1.53 1.30 
Centers 30” 1.39-1.52 1.34-1.46 1.29-1.30 


Wide Sides 1.12-1.28 1.08-1.23 1.01-1.08 
Narrow Sides 1.04-1.20 1.00-1.16 .94-1.00 

Premiums to be added: Ex Heavy, minus 2c 
to plus 5c; Light, plus 10c to 2lc; Ex Light 
plus 25c 


Glove Better 


Fulton County back at work after 
a week’s vacation and production 
is being stepped up to meet the de- 
mands of new buying orders. Busi- 
ness definitely better and prospects 
for the balance of the season are 
bright. 

Leather demand spreading to all 
types. Emphasis still on men’s weights 
but lighter weights also enjoying a 
better market. Price still a factor as 


Give Shoe Sales 


A Real Uplift 


The new Niles Arch Uplift is the great- 
est advancement ever made in arch 
supports. 
It's the sales teature you've needed 

for sales plus in your lines. 


VAN HORNE - KAESTNER LEATHER CO. 


a good deal of the business taken on 


a close margin. 

Suedes coming back. Men’s greys 
selling well and men’s colors doing 
better than expected. Domestic type 
brings 34c and 28c. Hair type suedes 
for men quoted from 60c down. 

Some business in ladies’ suedes, 
domestics, at 38¢ and 32c. Hair type 
brings up to 80c but demand limited. 
Iranians selling well at 25c, 20c and 
Se. 

Tanning Materials Quiet 

Tanning materials business very 
quiet due to tannery vacation periods. 
Quotations generally unchanged; de- 
mand spotty. Tanning extracts un- 
changed. 


® The Canadian Govenment re- 
ports that 78.3 percent of employes in 
its leather products industry were on 
a five-day week in 1951. Average 
length of the normal work week was 
44.8 hours in Oct. of last year. 


Nearly $110,000,000 of 
footwear is made in Canada each year, 
the Canadian Government reports. 


leather 





Adds to the Shoe wearer's comfcrt 


Retains the shape of the shoe 


Will prevent fallen arches 


Eliminates cutting special orthopedic 
insole patterns. 


WRITE FOR SAMPLES AND INFORMATION TODAY 


1911-31 S.Allis St. 


MILWAUKEE 7, WISC. 








AJAX MACHINE CO. 


WHO'S THE BOSS—YOU OR THE STITCH? 


When stitching is costly, irregular in quality and performance, the stitch is boss over you. Turn 
the tables and scientifically control that work by adopting 


“CONTROLLED STITCHING" 
170 Summer St., Boston, Mass. 


Call Liberty 2-8684 








CHARMOOZ 


THE PERFECT 
AMALGAMATED 
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ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable” 


LEATEX CHEMICAL COMPANY 


2/22 W. HANCOCK ST., PHILADELPHIA PA. 





LIGHT NATIVE COWS EASE 
SLIGHTLY AS TRADING RESUMES 


Active Buying By Large Tanners keeps Packers 
Busy This Week 


Packer Hides Ease 

é ollowing the half-cent 
registered by light hides including 
light and ex. light native and light 
branded steers prior to the July ith 
holiday. big packers were more dis- 


decline 


posed to accept domestic tanners? 
buying prices for light native cows. 
\s a result. quite a few cars of light 
native cows were purchased from all 
four big packers at prices generally 
1c under levels previously realized 
in export business to Japan. Latest 
business in light cows was at 17! 
for the lighter average river points 
and l7¢ for Chicago and other north- 
ern points, 

While lighter selections still tended 
to display an easier undertone partly 
due to the fact that) production is 
now running seasonally to lighter 
hides and they should be more plen- 
tiful in coming weeks. heavier hides 
maintaincd a fully steady level of 
prices. 

Active buying by large eastern 
shoe manufacturing tanners and sole 
leather tanners enabled big packers 
to sell well into July production on 
heavy branded steers and branded 


cows. Largest) movement) was in 
branded cows. over 20,000. of this 
selection selling at 1412 for north- 
ern and L5e for lighter average points 
in the southwest. 

Also a good volume of branded 
steers sold this week at 13c for butts 
and heavy Texas and 12c for Colo- 
rados. Heavy native steers sold at 
I41oc for St. Paul and other regular 
points, a number of cars being traded. 

Up to mid-week, big four packers 
had sold at least 65,000 hides not in- 
cluding bookings by tanning packers 
to subsidiary outlets. One selection 
a little slower to sell was heavy na- 
tive cows. Specialty tanner interest 
tess keen and attributed to upholstery 
leather producers beginning to feel 
the effects of curtailments in the au- 
tomotive industry caused by the strike 
in the steel industry. 

Small Packers Spotty 

Trading in small packer hides very 
spoity and prices have tended to 
ease, particularly on lighter weight 
descriptions. Offerings of lighter 
average weight small packer hides at 
midwestern points have been increas- 


y 
ing. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 

July 10 
july 16.70T 
October 16.45T 
January 16.25B 
April 16.20N 
July 16.20N 


Octeber 16.20N 


July 2 


Close High Low Net 
For Weck For Week Change 
16.10 16.75 16.10 +60 
16.05 16.55 16.05 +40 
15.90 16,32 15.99 +35 
15.90 +30 
15.90 +30 
15.90 +30 


Total Sales: 87 lots 


LOWER COST” 





HIDE AND SKIN QUOTATIONS 
ear : Suspended 
LEATHER FILLERS Present Week Ago Month Ago = Year Ago Ceilings 


H. oT 
LINCOLN SOLE LEATHER Heavy native steers 14!', 14!'5-15 14. -14!, 35 28 


: : Light native steers 18 18', 18 36'> 311% 
FINISHE Ex. light native steers 20 20 -20', 20 39 34 
and - wie Heavy nitive cows 16 -16'% 16 -16'; § «16 34 29 
SON sdeahe Light native cows 17% 1714-18 17 36-37 -32 
Heavy Texas steers 13 13. «$344 12% 40 25 
Inc. TANNERS, SUGAR Butt branded steers 13 13 124, 30 25 

sii Light Texas steers 16! 17N 17 34°54 29% 
: Ex. light Texas steers 18N 18 -18!'4] 18 37 32 

Colorado steers 12 12 11's, 29'4 24!; 
Branded cows 1414-15 14' 2-15 -14'2 33 28'4-29 
Native bulls 915-10 915-10 9', 24 20 
Branded bulls 8'4- 9 8'3,- 9 8', 23 19 
Packer calfskins 3214-45 3214-45 32',-40 -65 65 
Packer kipskins 30 -36 50 -36 31 -36 -60 50 


spouNAS 
UM PFUUNUDS 


e ANO | 


COUDERSPORT 


COLLOIDAL CLAYS 
PENNSYLVANIA , 


CHEMICALS 
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Several cars of choice plump 4 
lb. avg. midwest small packers sold 
at 15e flat fob. shipping 
another car of 52 lb. avg. sold at 
I4tec selected fob. A few cars of 
medium plump and thinner-spreadier 
hides averaging 48-50 Ibs. sold at 
Ide flat fob. 

Heavier averages rather slow sell- 
ing and prices remained more or less 
nominally steady. Supplies of these 
descriptions were rather firmly held 
in many instances. At mid-week. 
some 54 lb. avg. hides were held at 
l4c¢ but tanners rather slow to re- 
spond with a counter-bid. 


points and 


Country Hides Quiet 

Very little activity in the country 
hide market. Most tanner outlets 
still on the sidelines and many show- 
ing more interest in big packer as 
well as small packer productions. 

From a quality standpoint, this 
attitude is understandable as practi- 
cally all big packer hides being sold 
today are of current, better quality 
takeoff and the same can be said of 
many small packer — productions. 
Country hide accumulations date 
back as much as a year in some in- 
stances and include poor quality win- 
ter takeoff hides that are long haired 


Some dealers reported they found 
it dificult to interest tanners even in 
more current production country 
hides at LO'.-Lle flat trimmed feb. 
shipping points for mixed lots con- 
taining varying percentages of ren- 
derers and averaging around 50 Ibs., 
particularly if located at distant high 
freight points. Glue hides also had 
very little call at last trading range 


of 8! »- Ie fob. 


Calf and Kip Steady 

This market steady for the most 
part. One big packer recently sold 
May-June production consisting of 
only about 3.700 calf mostly St. Paul 
skins at 45c for heavy and 32! sc for 
light while Springfield. Mo. 
tion asian at 42'4-3214¢ and a 
few Rivers at 40-321 oc. 

Market for big packer kip skins 
rather quiet as producers slow to put 
out new offerings. Last trading re- 
ported at 40c for Nashville kip while 
St. Paul productions brought 36¢ for 
kip and 3le for overweights and 
River points brought 3515-30 re- 
spectively. 

Some demand for packer regula: 
slunks on the steady basis of 31.00 
but sellers pretty well sold up and 
ahead into future production with 


produ ° 


offer additional quantities. Large 
hairless nominal around 60-65c. 
Last sales of small packer allweight 
calf at 33-35e with sellers subse- 
quently asking up to 40c. Small 
packer kip last moved in the range 
of 27-30c. In carload lots, country 


calf last sold at L7!oe and lve was 
best bid early this week. 
quiries were reported for 
kip around 16!sc as against last ac- 


tual reported trading at 7c. 


Some. in- 
country 


Horsehides Lag 


Although offerings limited and 
sellers have asked further 
for new business. demand for whole 
horschides has been less keen. Op- 
erators in this market say it is dif- 
ficult to interest buyers at $7.50-7.75 
fob. for untrimmed and $7.00-7.25 
for trimmed northern slaughterer 
horsehides, and some outlets are now 
ideas of 


advan es 


inclined to express lower 
value. 

Market for cut stock has developed 
a slightly easier undertone. Fronts. 
not easy to sell at $5.50-5.75 as some 
buyers name limits as low as $5.00 
at present. Butts. 22” and up, which 
last sold within the range of S1.75- 
2.00 depending upon quality, difficult 


and run heavy for grubs. the result that they are not ready to to sell now at above the $1.85 mark. 


“PERMATEX” 


Acabados de Cueros 


DERMABATE COMPOUNDS 
ney cel tesa ont LIQUID EXTRACTS 


Instrucciones s 


STAHL 


CALLER ST. 











OAK . MANGROVE 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SE gS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


HEMLOCK . 


FINISH CO. 


PEABODY, MASS. 











SULPHONATED OILS 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


FAT LIQUORS 


Paes TY AND UNIFOR,LIEae 


MARDEN:WILD CORP. 


600 Celembia St., Somervilie, Mass. 
MARDEN-WILD ef CANADA, LTD. HALIPAX, N. S$ 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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APEX FAST FINISHES 


TIGHT BOTTOM COATS WITH 


Apex Fast Finishes are available in all colors — also 


colorless for mixing with your own pigments, 


They are non-inflammable, inexpensive to use and 
will permit of top finishing with either water soluble 
top ceats or nitrocellulose lacquers. 


Manufacturers of a complete line 
of specialties for the tanning trade 


Established 1900 


Apex Chemical Co., Inc. 


225 West 34th St., New York 1, N. Y. 











Have an Ellis-Allen representative call today 
to solve any problems concerning rubber 
covered rolls. When you want the best in 
quality and service, specify Ellis-Allen rolls 
and be sure of the finest. 

Telephone WOburn 2-3380 


RUBBER COVERED ROLLS 


tm re i 


For all Tannery purposes 


ALSO FOR VINYL, PYROXYLIN COATING AND COMBINING 


ELLIS-ALLEN COMPANY 











5 CONN ST., WOBURN, MASS. 
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DYEWOOD AND 
TANNING EXTRACTS 


SUMAC * QUEBRACHO ¢ GAMBIER 
FUSTIC * MYRABOLAM ° HYPERNIC 
HEMATINE © WATTLE © TANNIC ACID 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 80 YEARS 


the J,$. YOUNG CO. 


2701 BOSTON ST., BALTIMORE 24, MD 
PHILADELPHIA, PA. © CHICAGO, ILL 
PATERSON, N.J. © BOSTON, MASS 


Sheep Pelts Better 


Some inquiries for big packer No. 
| shearlings reported early this week 
and buyers seemed willing to pay 
steady prices ranging from $1.75 to 
$2.00 depending upon sellers, sec- 
tions of origin and quality. Not much 
call for No. 2s and No. 3s although 
one packer sold a truckload of No. 2s 
at $1.50 and No. 3s at $1.00. Earlier 
sales in the range of $1.25-1.40 for 
No. 2s and 90c-$1.00 for No. 3s. 

Clips continued to range $2.25. 
2.50 depending upon quality. A few 
scattered lots of packer spring lamb 
pelts sold at $2.25-2.50 per cwt. live- 
weight basis while natives brought 
25c less. Some doubt as to whether 
southeastern spring lamb pelts of 
more open-wool type would bring 
better than $2.00. 

Full wool dry pelts quoted nominal 
around 30c, last paid. Winter 
pickled skins remained around $8.00 
a dozen for sheep-lambs. Clear 
spring lambs quoted $10.00-10.50 
per dozen. 


Dry Sheepskins Low 


Raw skin buying continues at a 
minimum as Fulton County is just 
opening up after mid-year vacation 
period. Whether tanners will show 
renewed interest in offerings remains 
to be seen. It will depend a great 
deal on whether glove business 
opens up. 

Shippers in various primary mar- 
kets have shown little inclination to 
reduce prices and in many instances. 
latest offers have been at advances. 
This is particularly true of wool sheep 
skins and shearlings. 

As last Australian wool sheep skin 
auctions, prices were higher. At Mel- 
bourne, 20,000 skins offered and sold 
two to four pence dearer and at Syd- 
ney. 41.500 skins offered and sold 
unchanged to two pence higher. 

Hair sheep markets continue very 
firm. Only occasional sales reported 
with some shade dried Mombasas. 
120 /130-lbs., sold at $5.00 per dozen 
and some Eritrean slaughterhouse 
skins, 280/300-lbs.. at $9.50 per 
dozen. No change in Brazil cabrettas. 

Cape glovers continue to sell to 
England at higher prices than what 
buyers here will pay. Otherwise, of- 
ferings are limited as shippers claim 
to be well sold up. 


Pickled Skins Slow 


Foreign skins slow and nominal as 
practically no offerings received of 
New Zealands or South Americans. 
Domestic market unchanged with last 
sales at $8.00 for winters and $10.00 
for springers. 





Reptiles Moving 

Trading developed in U.P. bark 
tanned whips, 4 inches up, averaging 
114 inches, 60/40. selection, with 
several buyers said to have taken at 
least 100,000 and possibly slightly 
more at prices ranging from 59-63c. 
Further offerings at 61-63c. 

Interest in Madras bark tanned 
whips but due to lack of offerings. 
sales dificult to confirm even though 
slightly higher levels could be ob- 
tained from recent indicated views of 
70c for 4 inches up. averaging 4) 
inches and 75c for skins averaging 
13, inches. 70. 30. selection. 

A lot of skins averaging 41% inches 
but 60, 40 held at 75c. Calcutta bark 
tanned whips, 4 inches up. avg. 4! 
inches. 60/40, held 54c. 

Wet salted Bengal back cuts, 10 
inches up, averaging 11 inches. 
80/20, available at 67-69¢, 9 inches 
up, averaging 10 inches at 57c: Agra 
back cuts, 9 inches up, averaging 10 
inches, 80/20, available at 26-27, 
8 inches up, averaging 9! inches at 
23c and 8 inches up averaging 9 
inches at 20c while wet salted Cal- 
cutta oval grains, 40/40, 20, offered 
at l7c for belly and 18e for back 
cuts, 9010 assortment, last trading 
basis. 

Wet salted ramgodies, 10 inches 
up, averaging 13 inches, 75/25, of- 
fered at 15c per inch. Not much busi- 
ness passing in Brazil back cut tejus. 
Late sales 20 60/20 selection at 
64-65c. Giboias freely offered with 
little interest even at 50c¢ fob. No 
change in Siam market. Offering of 
diamond pythons at $1.50 a meter. 


Deerskins Firm 


Shippers have firmed up in their 
ideas for Brazil “jacks”, asking up 
to 60c fob., basis importers. Buyers 
slow to follow. Some bids made at 
54c fob.. but some tanners claim 
their last purchases at 52c fob. and 
they are unwilling to better that fig- 


ure at the moment. 


Some Maranhao “jacks” sold at 
60c ex-dock. Honduras deerskins 
held at 55c fob. New Zealand market 
nominally quoted at 85c cif. No late 
offers of Siam deerskins. 


Pigskins Quiet 


A little business passing but buyers 
generally out of market. Manuiac- 
turers buying leather for their needs 
while tanners unwilling to place or- 
ders for raw stock now as skins will 
arrive too late for this season end 
they are not ready to anticipate re- 
quirements for next season. 

Some Manaos grey peccaries sold 
at $1.90 and blacks at $1.55  fob., 
basis importers. Buyers slow to bid 
$ for Para grey peccaries and 

fob. for blacks, last trading 
basis. Maranhao grey peccaries on 
spot salable at $1.35 fob., but held 
higher. 

Asking $1.50 c&f. for Bolivian 
peccaries, 70°, greys and 30°, 
blacks. Wet salted carpinchos held at 
$2.60 fob. and buyers slow to even 
bid $2.35 fob. Chaco carpinchos 
firmly held at origin with few offers 
available at the moment. 


Goatskin Prices 
Last 
INDIA & PAKISTAN Today Month 


\mritsars (1200 lbs.) $7-7'4 
Best Patnas Nom 
Mozufferpores Nom 
Dinajpores Nom 
Daccas Nom 
Calcutta Kills 

Coconadas (1.70/1.80 Ibs 


Deceans (1.70/1.S80 Ibs 


CHINAS 
Szechuans Ibs 
Hankows Ibs 
Chowchings dz 
MOCHAS 
Berberahs 
Hodeidahs 
Battis 

Batti types 
Addis-ababas 


AFRICANS 


West Province Ex. Lts 
Port Elizabeth Ex. Lts 
Nigerians, lbs 
Mombasas, dz 
LATIN AMERICANS 
Mexicans 

Matanzas, etc. (flat) 
Oaxacas 

Venezuelans 
Barquisemetos 


Coros 


Maracaibos 


Colambians 
Rio Haches 
Bogotas 

West Indies 
Jamaicas 
Haitians 

San Domingos 
Brazils 

Cearas 
Pernambucos 
Bahias 
Argentines 
Cordobas /Santiagos 
Pampas 
Peruvians 
Paytas 

Ay 





LEATHER EMULSION FINISHES 
For SHEEPSKIN and GOAT 
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FEL For long life and best all-round results 

specify KENWOOD WRINGER FELTS 

e) dy ) 3 for your: Stehling Continuous Feed 
leather Wringing Machine ¢ Stehling Combination Piet 

“ _| \TEXTILE, 

. PropuctS » 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


@ Walter Isenberg, New England 
representative for Irving M. Sobin 
Co., Boston leather chemicals pro 
ducer, reposts a brisk business over 
the past two months. Isenberg is han- 
dling the firm’s complete line of chem- 
icals for tanneries and leather finish 


houses. 


® The re-opened Winston Shoe Co. 
plant in Salem is now working on a 
good backlog of orders and is employ 
ing some 225 workers, according to 
John Rimer, president. Prospects are 
so encouraging that the firm has 
planned to hire an additional 75 work- 


ers upon resumption ot operations 


REPRESENTATIVES 
4. P. MeSrath & Son, Rochester, N. Y. 
Harold Mayr & Associates, Milwaukee P.C. Fernandez & Co. Lid., Havana, Cuba 


H. A. Cohen, San Francisco 
Allred G. Schwab, Cincinnati Vogel Hel. mholz, Baltimore 


igents in Many Foretgn Countries 


after the July 4 shutdown. Winston, 
which closed down a year ago, for- 
merly employed some 450 workers. 
© Winslow Bros. & Smith Co., 
subsidiary of Armour Leather Co., re- 
ports it is offering for sale the re- 
mainder of its holdings in Norwood 
for the sum total of $437,000. The 
company has listed property retained 
after sale of other departments to At- 
lantic Properties, Inc. Included are 
two modern shearling buildings, 124,- 
000 sq. ft. of floor space, and plant 
siie of some 84 acres of land. The 
company has spread work formerly 
done at its Norwood plant at other 
plants in Pittsfield and Tilton, N. H.; 
Belows Falls, Vt.. Peabody and Lynn, 


A 
CUSTOM MADE FOR YOUR 
EVERY NEED.../ust Mame it 
Strippings of every type in either 
leather or fabric, plain and in 
colors, to your exact specifications, is 
our specialty. You can depend on 
GAYWOOD quality and delivery. 
WRITE FOR SAMPLES AND PRICES 


GAYWOOD 


MANUFACTURING COMPANY 
1906 PINE ST.* 5T. LOUIS 3, MO. 





SERVING AMERICA'S LARGEST SHOE INDUSTRIES 





© FAST MULLING 
® GREATER RIGIDITY AFTER MULLING 
© RAPID FUSING OF LINING AND UPPER 


Ask your supplier for 


SNYDER BUCKRAMS 


Once Used — No Other Will Satisfy 
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Mass.; Canton, Me., and Gloversville, 
Ni: Y¥. 

® Grace Shoe Co., newly-formed 
shoe manufacturer in Lowell, is now 
reported in process of expanding pro- 
duction. The plant, located at 145 
Thorndike St., has been adding more 
workers and expects to add more as 


needed. 


® Barcy Shoe Co. of Lowell re- 
cently celebrated its first anniversary 
in business. The firm, which has been 
operating at a brisk pace this year, is 
headed by Minas Barsorian. 


® Leng-service employes cf Stetson 
Shoe Co., South Weymouth, were re- 
cently presented with award pins by 
E. T. MacBride, president and secre- 
tary of the company. Pins were 
awarded one employe for 40 years with 
the firm, another for 30 years, and 
many others for 25 years and less. 


@ The Chemical Club of New 
England, Inc., reports plars have 
been completed for its 4th annual 
baseball party to be held Thursday 
afternoon, July 17, at Fenway Park. 
The group will watch the baseball 
game between the Boston Red Sox and 
Chicago White Sox and then attend a 
baseball dinner at the Wedgewood 
Room of the Hotel Kenmore. Speakers 
will include baseball players George 
Kell and Ted Lepcio. Three hundred 
grandstand seats have been reserved 
for members. Reservations at $7.50 
apiece should be made with Richard 
E. Nippes, Columbia Southern Chem- 
ical Corp., 80 Boylston St., Boston. 


®@ Leada Baby Shoe Co., Danvers. 
reports its factory is working near 
capacity. The company, headed by 
Charles Mercier, manufactures a wide 
line of soft, intermediate and hard 
sole babies’ and children’s shoes. Out- 
put is about 500,000 pairs per year. 


New York 


® Two New York skoe manufac- 
turers — Henry Flatow, Unc., and 
Foremost Shoes, Inc. — are plan- 
ning to move to Miami, Fla., according 
to market reports. 


® Anglo-American Agencies 
Corp. of New York is now market- 
ing several lines of men’s shoes made 
in France, it is reported. The footwear 
is manufactured by the French firm 
of Clerget. 

®@ The Patent Leather Bureau has 
closed its Park Ave. office and moved 
into the headquarters of its parent 
organization, the Tanners’ Council, 
at 411 Fifth Ave., it is reported. Lu- 
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cille Turner continues in charge of 
the Bureau. 


e Allied Kid Co’s New York office 
has announced it is introducing to the 
trade a natural grain soft-tanned gcat 
skin. The leather will be merchandised 
under the trade name “Kudu.” 


® United Jewish Appeal of 
Greater New York has named AI- 
fred E. Greene of Emil Buschoff Co., 
New York, as general chairman of 
the hide and skin and leather industry's 
1952 drive for UJA. Last year, the 
industry contributed $150,000 to the 
drive. 


® Plans have been completed for the 
47th annual outing of The Boot & 
Shoe Travelers Ass’n of ‘N. Y., 
Inc., to be held Thursday, July 17, 
at North Hills Golf Club, Inc., Doug 
laston, L. I. A full day of golfing and 
other events has been scheduled. Henry 
H. Kaye 1S president of the Association. 


® Desco Shoe Corp., Long Island, 
has been granted exclusive rights by 
the Department of Commerce to use 
the name “Revelations by Desco” on 
its lines of men’s, women’s and chi! 
dren’s shoes, according to Fred Dia 


mant, president. 


® Fleming-Joffe, Ltd., 
expects to move trom present offices 
at 10 Jacob St., New York City, t 
401 Fourth Ave., by the first of Oct. 
The firm is a leading manufactur 


reports it 


of reptile leathers. 


California 
® Los Angeles Tanning Co., Los 


Angeles, has increased capacity and 
output by 25 percent in order to ac- 
commodate the steadily increasing de 
mand for its moccasin cowhide leath 
ers, according to Ralph Scheinholiz. 
The firm has appointed A. Beard & 
Sons, Inc., of 100 Gold St., New York, 
as New York representative. 


Wisconsin 


© Operations of Rapco Leather Co., 
South Milwaukee, have been termed 
a public nuisance” by the South Mil- 
waukee city health department. The 
department, which has asked circuit 
court to curtail the firm’s operations, 
claims it has polluted waters in the 
city’s sanitary system by discharging 
unproperly-treated wastes into the 
system. 


@ Leodor Footwear, Inc., has been 
organized in Milwaukee with an au- 
thorized capital stock of 100 shares 
it no par value. The firm will handle 
women’s shoes, it is reported. 
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Missouri 
@® Erving C. Manske & Co. has 


been appointed St. Louis area sales 
agent for Spuntex Mills, Inc., shoe fab 
ric supplier in New York. The Manske 
firm will handle Spuntex’s complete 
line of rayons, nylons and dynalon. 


@ A new shoe factory is expected to 
begin operations shortly in the town 
of Chaffee. Officers are William 
Rodgers, who will be superintendent 
of the plant, and Leo H. Snyders of 
Snyders-Smith Leather Co. of St. 
Louis. 


@ The St. Louis area shoe factories 
returned to full production this week 
after the July 4th vacation period 
Employes of International Shoe Co., 
Brown Shoe Co., and Wolff-Tober 
Shoe Mfg. Co., and Paramount Shoe 
Mfg. Co. have returned to their jobs. 
All other plants in the area were given 
two weeks during May. 


Ohio 


® Roger Selby, chairman of Selby 
Shoe Co., Portsmouth, rold stockhold 
ers recently at the company’s annual 
meeting that the Portsmouth firm 
will resume cash dividends before the 
end of the year. The last three quar- 
terly dividends were omitted because 
of operating losses. For the year ended 
April 30, the company 
net loss of $406,332 as compared with 


report ed a 


a net profit of $330,239 equal to $1.40 
per share in the previous fiscal year. 
Selby added that orders for the firsi 
six weeks of the current fiscal year are 
running 53.2 percent ahead of the 
same period a‘ year ago. 


® So-Lo Marx Rubber Co. of 
Loveland reports it is now making 
lightweight latex rubbers and over- 
shoes called “totes” with crepe soles 
of durable neoprene. The overshoes 
come in a variety of designs and sizes 


for infants, children and adults. 
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With the 
NEW USAC CEMENT SOLE ATTACHING 
MACHINE—MODEL C 


A versatile, hydraulic machine that offers for the first time 
on a two-station press these three features — 


Ler 
‘4. Balanced Pressure 


Toe pads and heel blocks have equalizing means, pro- 
viding automatic adjustment for all heel heights to give 
correct distribution of pressure on the shoe bottom. 

A slight turn of a handwheel adjusts for changes in shoe 
sizes. 





Gesshead clusion a 
accommodates all hee! heights 


( 2 New Improved Pad Box 

This latest type of pad box takes a wider range of sizes, 
adjusts to more heel heights and gives improved bottom 
character. 





3) Positive Time-Pressure Control 


An adjustable device automatically controls the time 

under hydraulic pressure, assuring a uniform bonding 

: al period for each shoe and permitting both stations to be 

Pad boxes can be angled under pressure at the same time. The individual opera- 
to aid operator tion of each station permits an overlapping cycle. 


While designed primarily for “flat” work, this machine 
can be used effectively in many cases on shoes carrying 
conventional Cuban and Louis heels. 





Its simple, rugged construction and easy operation make 
it right for volume production. 


The hydraulic system keeps most moving parts bathed 
in oil. This and all mechanical features are designed to 
provide maximum production with minimum main- 
tenance expense. 

For complete details call the nearest United branch office. 


Timing device controls time 
under pressure 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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TABER 
TANNERY 
PUMP S&S 


.-. have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. Y. 








- ‘TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO" 
2 
THE AMERICAN COLOR 
& CHEMICAL CO. 
Sole Distributors to the Leather 
ndustry 


172-130 Purchase Street 
Tel. Li berty 2-0617 Boston, Mass. 
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LEATHER PRICES 


(Continued from Page 8) 
slaughter this year. It is expected 
that it will exceed 1951 supply by 
approximately 3,000,000 head, which 
would put it back about on a par 
with slaughter in 1950, 

Actually, consumers received little 
benefit until recently from lower hide 
prices that literally dropped into a pit. 
Now. with shoe prices. still going 
down, hide prices have shown slight 
rises. With respect to price control 
on beef, consumers received hardly 
any benefit whatsoever. 

Up until now, the tanner hasn't 
been able to win for losing. Higher 
production costs, including — rising 
wages, overhead, ete.. to say nothing 
of the inroads of competition, have 
left little. if any, room for profit. 
Now. for once, he has a_ possible 
chance to recapture some of the 
ground lost to competition, But will 
he? To do so, he must not let leather 
prices get out of line, for if he prices 
himself out of business again, it may 
he for good. 

The tanner can’t) make leather 
without hides and skins. The whole 
industry must realize that all of its 
Various segments are like arms and 
legs on the same body—they need 
each other. Price is the major factor 
that has held leather back from 
realizing its sales potential. Syn- 
thetics. on the other hand, have been 
able to produce uniformly and_ at 
prices that remain steady and meet 
the consumer's por ketbook. The prin- 
cipal complaint of shoe manufactur- 
ers and other leather consumers has 
been that prices of leather and leather 
products fluctuate too much and con- 
stantly confuse the consumer. It’s 
either feast of a famine. It’s a case 
of an industry having too many ups 
and downs for its own good. 
stabilize 
prices while rawstock costs are rising 


Tanners can't leather 
or running away with the market. 
But let's be realistic. Rawstock prices 
arent the only factor in fluctuating 
leather markets. History reveals that 
the tanner has been no more reliable 
pricewise than the hideman. He 
hasn't been too careful about pricing 
his leather. Leather has been out of 
price line just as often as rawstock. 
Both hideman and tanner have been 
too eager in the past to get the very 


most out of either hides or leathers. 

Many in the industry are talking 
about trying to stabilize rawstock. 
But how? Stabilizing rawstock won't 
be enough. We will have to regulate 
prices all the way from packer to 
retailer, to insure the consumer of 
getting the best possible all-leather 
footwear at the lowest possible cost. 
It would do little good to stabilize 
hide and skin prices, unless similar 
control is exercised over leather 
prices, then shoe prices. If rawstock 
costs get out of line, it’s up to the 
tanner to hold them down by staying 

¢ P, i a] 
out of the market. As long as the 
tanner is willing to pay higher prices 
for hides, he has no complaint what- 
svever about rising rawstock costs. 
Actually, he makes such increases 
possible with his buying. 

The same goes for the shoe manu- 
facturer. He has no reason to resent 
an upward spiral on leather if he in- 
sists on paying more for it. It’s not 
impossible to control — rawstock, 
leather and shoe prices, but some in 
the trade believe it is highly improb- 
able. For years on end, the practice 
has always been to get as much for 
either hides or leather as the trafhec 
will bear. Those of little faith who 
see no end to this practice. They 
offer the argument that it has always 
been that way in the industry, and 
always will be. 

But let me make a prediction here 
and now. It’s an outdated custom 
that may have been all right when 
leather had no competition. It was 
this same practice of up-and-down 
pricing that helped to encourage re- 
search for substitutes that could re- 
place leather at a price. And did. It 
is this same practice that may con- 
tinue to put leather on the shelf 
until it is there for good, 

The industry no longer has a 
choice. Either it finds a way to pre- 
vent fluctuation of price or leather 
may give way completely to competi- 
tive materials. Then it may come to 
pass that there will only be one use 
for the hide—to hold the cow  to- 
gether. 

Looking at it from the brightest 
side, more and more articles made 
from leather are being sold these 
days. Things are going leather’s way 
again. But if you want to stop the 


THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 
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progress of leather, the formula is 
simple. All you have to do is raise 
the price enough. 

It was necessary to bring prices 
down to release the stranglehold of 
competition. However. I don’t want 
to be misunderstood or leave any 
misapprehensions. For several years 
tanners have blamed the inability to 
cope with competitive materials on 
the high cost of rawstock. Well. they 
saw it go lower. So low. in fact. that 
Colorado steers sold for a cent less 
about two months ago than they did 
in 1900. Hide prices were as low as 
most of us can remember. But busi- 
ness didn’t skyrocket to a new. vol- 
ume in either sales or dollars. The 
tanner had his chance to buy raw- 
stock cheap and didn’t take it. The 
shoe manufacturer had his opportu- 
nity to get leather about as low as 
he ever will and didn’t buy it. Why? 

Buying in our industry seems to 
follow a pattern as old as the art of 
leathermaking itself. Until the mar- 
ket starts to go up, no one seems to 
want any part of it. whether it be 
hides or leather. What applies to one 
applies to the other. Call it. short- 
sightedness. The chap who did some- 
thing different and bought either 
hides or leather when they were low. 
must have made money by now— for 
the price of both is higher. 


Prices Underground 


Now that hide and skin prices are 
edging their way upward, some selec- 
tions being 214 to 3 cents more than 
the low of a few weeks ago. tanners 
are buying hides and shoe manufac- 
turers are purchasing leather. Yet. 
both knew their inventories were low 
at a time when hides and leathers 
could have been bought for less. They 
must have known that prices couldn't 
go much lower. As one source puts it. 
prices were already 


“underground 

Tanners have accumulated fair- 
sized inventories of hides and some 
are waiting out the current rawstock 
market. which appears to have run 
its course, after advancing 30 to 10 
percent on most standard descriptions 
four-week period. — This 
coupled with the fact that greater 
than-seasonal marketings and slaugh- 
ter of cattle are expected in the sum- 
mer, may step up hide production. A 
very reliable source. the Commodity 
Research Bureau, says. “In official 
quarters, it is feared that the greater- 
than-seasonal expansion in market- 
ings may touch off sufficient price de- 
clines to precipitate a great rush of 
cattle to market before prices go 


over a 


down.” 
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Consumer resistance to present 
Despite 
reductions in footwear prices at retail 


levels, there is need for further de- 


shoe prices is still strong. 


clines. if consumer resistance is to be 
offset. 

The tanner should be concerned 
with encouraging, not discouraging 
meat production. for therein may lie 
his own salvation. A plentiful sup- 
ply of meat can mean only one thing 
in terms of rawstock-—an abundance 
of hides and skins. As long as there 
are sufficient hides and skins, leather 
prices can’t go too far out of line. 
While that is purely a selfish reason 
for wanting production increased 
there is a more sensible and more 
With the popula- 


tion of this country increasing at a 


logical approach. 


rate of 2! million people per year. 
there is need for increased meat pro- 
duction. 

Price control hit the beef line pretty 
hard. It set back slaughtering. Pack- 
crs got no more than a new dollar 
for an old one. The per capita meat 
consumption went down as follows: 
1944, 155 pounds; 1950, 144 pounds: 
1951, 138 pounds. Multiply this loss 
of 17 pounds by 160 million mouths 
to be fed. and you get a loss of 
2.720.000.000 pounds, which roughly 
indicates the shortage of production 
of meat that existed earlier this year. 

Let’s take a look at the cattle 
situation with an eve to the future. 
and particularly in relation to. pro- 
duction. Cattle on feed in the Corn 
Belt on April 1 were three percent 
above a year earlier after having been 
six percent above on January 1. Num- 


bers on feed in Western States also 
were up less on April 1 than they 
had been on January 1. Marketings 
of feed cattle this spring and early 
summer will be large and will likely 
exceed last year. Marketings of feed 
cattle may continue to show some 
gain over 195] in early and mid-fall, 
but seem less likely to do so later. 

Reflecting the expansion in cattle 
production that began in 1949 and is 
still going on, marketings of cattle 
off grass in months ahead will prob- 
ably exceed last year, according to 
the U.S. Bureau of Agricultural Eco- 
nomics. Large feeding programs con- 
tributed much of the increased meat 
supply in the first’ few months of 
1952. Smaller supplies of feed grains 
together with lower returns from 
livestock have tended to restrict that 
part of livestock production depend- 
ent on grain feed. Cattle on feed in 
the Corn Belt) included somewhat 
more steers and fewer calves than last 
April. According to a_ report for 
Ninois. lowa and Nebraska, those on 
feed included more than had been 
on feed three months or longer. Th 
number on feed in California and 
Colorado on April | was substantially 
ibove last vear. but the percentage 
increase was much less than on 
January 1. Fewer were on feed in 
Idaho this April than last 

Slaughter of grain-fed cattle will 
continue large this spring and much 
of the summer, and will probably ex 
ceed last vear at that time. The num- 
her slaughtered this fall will depend 
partly on whether placements on feed 
in early summer hold up better than 
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last year, when they fell sharply dur- 
ing the period just after cattle price 
ceilings went into effect. In view of 
this uncertainty, the most likely pros- 
pect at present is that marketings of 
grain fed cattle in early to mid-fall 
will be moderately above last fall. 
Marketings later are less likely to 
show a gain over 1951, but the total 
for the season may be at least equal 
to last year. 

Unlike grain feeding operations. 
production of livestock from forage 
and pasture continues to expand. An 
increase of six million head in cattle 
numbers on farms during 1951 will 
result in larger total marketings and 
slaughter of cattle this year than last. 
The Department of Agriculture says 
much of the gain, especially in the 
second half of the year, will be in 
cattle marketed off grass. Small 
slaughter of cows and heifers in the 
first few months this year indicates a 
continued uptrend in cattle numbers 
and production. Total livestock mar- 
ketings and meat production are ex- 
pected to remain above last year. 

Output of meat this spring and 
summer will continue substantially 
above 1951. Output this fall. how- 
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ever, may be up from last year by a 
smaller percentage. The increased 
beef supply at that time may only a 
little more than offset the reduction 
in pork. 

Production of all meat for 1952 
may total large enough for consump- 
tion per person to rise to 141 pounds 
from the 138 for 1951. Springtime 
demand for grazing cattle will prob- 
ably support prices of cows and lower 
grade steers. By late summer or early 
fall, the usual seasonal reversal of 
price trends may again take place. 
says the Department of Agriculture. 
Prices of fed cattle may move higher 
at that time, while prices of other 
classes of meat animals are more apt 
to decrease. 

li’s interesting to note that. for the 
first time in a number of years, the 
United States exported cattle and beef 
to Canada. The movement was very 
small, however. It is reported that 
239,000 cattle and calves were im- 
ported from Canada in 1951. This 
was only about half the number re- 
ceived in 1950. Imports for 1952 
will be small, as they probably will 
include only those brought in during 
January and February. 


Texas Tops 

Despite the rising position of some 
of the Southern States in cattle pro- 
duction, they still rank below many 
Western and mid-West States in cattle 
numbers. Florida is eleventh in num- 
ber of beef cows, and Louisiana thir- 
teenth. Towa, Nebraska and Kansas 
all rank high in cattle. But it’s Texas 
that tops them all in cattle, beef cattle 
and sheep. Wisconsin heads the list 
in milk cows. 

This leads to a very important 
point in this article dealing with cat- 
tle population and its effect on leather 
prices. It has to do with the cattle 
cycle. Does the present cycle appear 
typical? In at least one respect it has 
been far from typical. It has been 
far from uniform with respect to vari- 
ous classes of cattle. A study of the 
cycle will help to determine future 
trends. This is important to both 
tanners and hidemen, for it is in- 
dicative of the type of cattle to be 
produced and consequently slaugh- 
tered, and of the type of hides that 
may be expected. 

In the last two previous upswings 
in total numbers (1928-34 and 1938- 
45) both milk and beef cattle par- 
ticipated. The increase this time has 
been almost entirely in beef cattle. 
Harold F. Breimyer, in his Trends in 
Cattle Numbers, states that numbers 
of all cattle for beef rose 26 percent 
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between January, 1949, and January. 
1952. Numbers of cattle for milk 
went up only two percent, and the 
gain was entirely in young stock. He 
says the differences between cows for 
beef and milk were even greater. Beef 
cows increased 30 percent and milk 
cows were reduced two percent in the 
last three years. 

Mr. Breimyer further points out 
that during the downtrend in cattle 
numbers between 1945 and 1949, 
beef cattle had fared better than cat- 
tle for milk. Beef cows were decreased 
only three percent in those four years. 
Other kinds of beef cattle, notably 
steers. were cut back more than beef 
cows, principally because of a back- 
log of slaughter cattle built up under 
wartime price controls was liquidated 
after the end of controls. He cites 
that unless an expansion should soon 
begin in numbers of cattle for milk, 
the present upswing in total cattle 
numbers will have been generated by 
beef cattle alone. The total cyclical 
rise in cattle numbers could be as 
large this time as in previous cycles 
only if the increase in beef cattle 
should be greater than ever before in 
this country. The largest protracted 
expansion in beef cattle since 1900 
was the 47 percent increase from 
1939 to 1945. 

The Southern States made the 
greatest percentage gains in cattle 
numbers during the last three years, 
although the increase in cattle popu- 
lation has been general. The South 
Atlantic States led with 22 percent 
increase. The South Central States 
were next with 18 percent gain. The 
West North Central area had a 16 
percent rise over the three years. The 
increase in the West was 13 percent, 
in the East North Central 10 percent. 
and in the North Atlantic Region it 
was five percent. In all regions, the 
number of beef cows increased sub- 
stantially from January, 1949, to 
January, 1952. The percentage gain 
by regions was nearly uniform ex- 
cept for the West. Only in the West- 
ern Region and in Texas was it less 
than the U. S. average. according to 
Mr. Breimyer. 

Based on the above, tanners can 
expect rawstock that will be typically 
hides from beef cattle. Generally 
speaking, these are the most desir- 
able hides — hides that will enable 
tanners to make good leather. With 
the right kind of hides available in 
substantial numbers, tanners may 
find it possible to compete success- 
fully with quality leather at the right 
price — a price consumers will be 
willing to pay. 
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Chamois 


ENGLISH FULLSKIN CHAMOIS LEATHERS 
are the best for automobile, household and 
industrial cleaning. We can offer supplies at 
very attractive prices. Prompt delivery. 
WOODACRE CHAMOIS CO., LTD., 
DARWEN, LANCS., ENGLAND 


Cash Buyers of All Grades of 


Animal Hair 
Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


Hides, Skins & Goat Hair 
From India — Regularly 
~,000 Buffalo Hides 48,000 Goat Skins 
5,000 Cow Hides 30 Tons Goat Hair 
AARON DORFMAN 
808 Bailey Building, Phila. 7 
Tele: Kingsley 6-0736 (9 to 10 A.M.) 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 8, N. J. 
ELizabeth 3-7336 


Factory For Sale or Rent 


EASTERN PENNSYLVANIA (Danville) Fac- 
tory, about 26,000 sq. ft., two boilers, eleva- 
tor, sprinkler system, 2 acres land, equipped 
for tanning. Sacrifice for quick sale. Address 
F-9, c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Il 


Shaving Machine Wanted 


WANTED TO BUY: 12” or 18” Shaving Ma- 
1e in working condition. Please state make 
price 
Address G-3, 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Ill 


Lines Wanted 
For St. Louis Territory 


ESTABLISHED TANNER and Manufacturers 
tepresentative is interested in obtaining addi 
yal high grade representative lines for 

St. Louis and vicinity territory References 

and any other information gladly given. Ad- 

dress G-7, c/o Leather and Shoes, 300 W 
Adams St Chicago 6, Il 





Help Wanted 





Finisher Wanted 


FINISHER, with experience in high grade 
upper leather finishing and accustomed to using 
synthetic finishes 
Cape Leather Co., Ltd 
P. O. Box 77 


Port Elizabeth, So. Africa 
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Rates 

Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed adver cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘Special Notices’’ and $1.00 
per inch for each tsertion under ‘‘Situa- 
tions Wanted.”’ 





Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF 


PUBLISHING CO. 
300 W. Adams St. Chicago 6 











CANADIAN MFG, of 
TRUE HANDSTITCHED INDIAN MOCCA 


SINS (Oil tanned) wants REPRESENTATIVE 


with established clientele in his proven line 


Write complete details to Box Z-7, c/o Leather 


and Shoes, 10 High St., Boston 10, Mass 


Leather Shop Needs Man 
SOUTHWESTERN leather shop needs man 
with full Knowledge and experience in all 
phases of belt and bill fold production 

Address G-8 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Ill 


Splitter 


IF YOU ARE cutting your production and 
have to release good dry and wet leather 
splitter, do him a favor and do us a favor by 
passing this ad on to him. We have a perma 
nent opening for a man who knows the split- 
ting machine so that he can replace worn parts 
and keep the machine in proper adjustment 
Replies shouid include full details of experi- 
ence and personal history Address G-9, c/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, Ill 


Superintendent 


MANUFACTURER of leather welting has open- 
ing for superintendent. Must be fully experi- 
enced in tanning and currying of welting leath- 
ers and modern methods of producing popular 
types of shoe welting Address G-5, c/o 
Leather and Shoes, 300 W. Adams St., Chi- 
cago 6, Ill 


Salesman 


WANTED—SALESMAN WITH HEADQUAR- 
TERS IN CHICAGO OR VICINITY TO SELL 
A LINE OF STITCHDOWNS, CEMENTS AND 
GOODYEAR WELTS TO THE VOLUME 
TRADE of the Middle West and Twin Cities, 
to replace a Salesman who has had the posi- 
tion for the past 25 years but who plans to 
retire in the near future. Must be acquainted 
with Volume Buyers as strictly make-up orders 
involved. Chicago office desirable but not nec- 
essary Give experience and references when 
replying to the HAGERSTOWN SHOE COM- 
PANY, HAGERSTOWN, MARYLAND 
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. 
Tannery Production Man 

20 YEARS in production of Novelty, Billfold, 
Case, and Bag Leathers 

Experienced in management of large tannery 
with full responsibility for entire process and 
production 

Seeking position with future and compensa 
tion based on performance Address G-6, c/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, Il 
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a onal?” 
SHOE CEMENTERS 


Practical for 

SOCK LININGS — VAMPS — 

BOX TOES — INNERSOLES — 
LININGS — HEEL PADS 


7” & 11" 

WIDE TRIAL 
Speedy! Versatile! Efficient! Schae- 
fer Cementers completely and uni- 
formly latex die-cut pieces of leather, 
cloth, faille, leatherette, fibre and 
paper. Convenient. Patented. Quick 
disassembly for cleaning. 


SCHAEFER MACHINE CO. 
57 Carbon St., Bridgeport, Conn. 
New York City—LE-2-2010 
PHONES :Bridgeport 68-2250 
Boston—ARlington 5-8096 
Agents in principal cities 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GRISWOLD 


14 Proaklia St. Salem, Mass. 











THE only suc- 
cessful press 
that prepares 
Sole Leather 
for drum Sole 
Leather tan- 
ning, extract- 
WRINGER ing and oiling. 
Also prepares both bark and chrome 
tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 


SPECIAL MACHINERY FOR 
WELTING ¢ 
RANDS 
HEELS 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS 
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July 13-17, 1952—-47th Annual Conven- 
tion, Shoe Service Institute of America. 
The Sheraton Plaza Hotel (formerly The 
Copley Plaza Hotel), Boston, Mass. 


July 27-30, 1952—-Baltimore Shoe Show 
sponsored by the Baltimore Shoe Club, 
Inc., and Associated Shoe Travelers, Inc., 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 18-21, 1952 Annual Show of 
Leather Goods and Luggage Manufactur- 
ers of America, Inc., Palmer House, 
Chicago. 


Sept. 3-5, 1952-Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York. 


Sept. 4-5, 1952—-Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 


Oct. 6-8, 1952--Annual Convention of 
the Industrial Research Institute of Can- 
ada, Montreal, Quebec, Canada. 


Oct. 22, 1952 — National Hide Associa- 
tion Annual Fall Convention. Edgewater 
Beach Hotel, Chicago, Ill. 


Oct. 23-24, 1952—Annual Fall Meeting 
Tanners’ Council of America, Inc. Edge 
water Beach Hotel, Chicago, III 


Oct. 27-30, 1952—National Shoe Fair 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago. 


Nov. 30-Dec. 4, 1952—-Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953. sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York. 


April 9-10, 1953 Spring Meeting of 


Tanners’ Council of America, Inc. Boca 
Raton Club, Boca Raton, Fla. 


April 26-28, 1953--Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether 
lands-Plaza Hotel, Cincinnati, O. 


























Then she adds P.S.—I long for the days 
when you can be telling me more about 
Controlled Penetration of oils by Salem 
Oil & Grease Company to help make 
softer leathers. 





Clinton A. Rollins, Jr. 

. 37, shoe sales and style executive, 
died July 6 of injuries sustained from 
which oc 
curred on June 30 in Andover, Mass. 
He was sales manager for Maynard- 


an automobile accident 


Moore Co. for the past five years and 
had been associated with the firm for 
the past 19 years. Rollins was recog- 
nized as a specialist in shoe construc- 
tion and in the designing and style 
treatment of shoe uppers. He leaves 
his wife, Virginia, his parents and two 
brothers. 


John J. Donovan 


_ 74, shoe materials executive, died 
recently of pneumonia at Jewish Hos- 
pital, Lynn. A veteran of the shee and 
leather trade, he served as Midwest 
representative of Logan Box Toe Co. 
for 14 years. He retired in Feb. of this 
year. Surviving are his daughter, Mrs. 
William McDonald; two sons, Lau- 
rence V. and George F.; and two 
brothers. 


Charles S. Marshall 

s . » $2; retired shoe exc utive, dicd 
July 1 in South Shore Hospital, Brock 
ton, after suffering a heart attack. 
He was owner of the former C. S. 
Marshall Shoe Co., Brockton, from 
1902 until his retirement in 1925 
when he sold the business, Since his 
retirement, he had taken an active 
part in Braintree civic affairs, acting 
as chairman of the local finance com- 
mission and the sewer commission, He 
leaves his wife, Mary K. 


Morris Lasow 
.. « 49, leather dealer, died June 30 
Hospital, Philadelphia, 
Pa. A dealer in sole leathers, he had 
§328 Market 
St., Philadelphia, for the past 23 years 


in Graduate 
operated*a business at 


He was active in fraternal affairs. 
Surviving are his wife, Hannah; and 
two daughters, Rhona and Mrs. Mina 
Glazer. 

(Other Deaths Page 16) 
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NOTHING LIKE IMPROVEMENT! 
NeW NOPCOLENES 


bring you improvement PLUS 


And the “Double Action” 


Wine making has been practised since antiquity, and for 
ndreds of years man actually applied all his understand- 
g to the pressing needs of the grape harvest. The vintage, 
in fact, offered thousands of he-men opportunity to step 
high, wide, and handsome—as they gave weighty considera- 


tion to the business of extracting grape juice. 


But knee action could not keep pace with demand. As 
wine became consumed in larger quantities, metatarsus 
gave way to man-made machines. Sentimental folk, no 
doubt, mourned the passing of human soles, but the wine 


press and crusher provided vast improvement. 


Proceeding from the realm of one liquor to that of 


another—Nopcolenes—you come face to face again with 


improvement! 


Our original Nopcolene* fatliquors were good, but con- 


tinued Nopco research has developed improved Nopco- 
lenes, truly sensational fatliquors which assure excellent 
surface lubrication in addition to easily-controlled pene- 
tration 

The improved Nopcolenes enable the tanner to obtain 
leather with just the degree of surface feel, hand, break, 
and stretch desired. Also, being readily soluble and mois- 
ture-free, these remarkable oils offer definite economies in 


handling, freight, and storage. 


Be sure to try the improved Nopco- 
lenes—if you're not using them already 


Free! This book gives latest data about 
Nopco’s improved Nopcolenes, and for- 
mulas for various leathers. Write for 
your copy today. 


Nopco Oils make good leather better 


NOPCO CHEMICAL COMPANY, Harrison, N. J. 


Branches: Boston « Chicago * Cedartown, Ga. * Richmond, Cal. 


*Nopcolene is a Registered Trade Mark of Nopco Chemical Company 














for top efficiency! 


M.W. JENKINS SONS, INC. 








